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Whammy 


Now  from  the  same  team  who  brought  you  Ibuleve  and  Otex  comes  a  great  new  blockbuster  product  - 
Bazuka  Gel.  Clinically  proven  with  a  prescription  heritage,  Bazuka  offers  simple,  effective  treatment  for 
verrucas,  warts,  corns  and  calluses.  Bazuka  dries  to  form  a  unique,  water-resistant,  protective  barrier 
designed  to  help  inhibit  the  spread  of  the  wart/verruca  infection,  without  the  need  for  plasters. 

What's  more,  to  make  absolutely  sure  that  your  customers  know  all  about  Bazuka,  we'll  be  firing  up  their 
enthusiasm  with  a  carefully  targeted  National  Press  and  Television  advertising  campaign  starting  soon. 

So  stock  up  now... 

BaZllka  Gel  -  A  unique  new  treatment  for  VERRUCAS,  WARTS,  CORNS  AND  CALLUSES 

BAZUKA  Trademark  and  Product  Licence  field  by  Diomed  Developments  Ltd .  Hitchin,  UK  Distributed  by  DDD  Ltd ,  94  Rickmansworth  Road.  Wattord,  Herts,  WD1  7JJ  Active  Ingredients:  Salicylic  Acid  BP  12  0%  w/w,  Lactic  Acid  BP  4  0%  w/w.  Also 
contains  Camphor  BR  Pyroxylin  BP.  Ethanoi  (96%)  BP.  Ethyl  Acetate  Indications:  Fur  the  treatment  ol  verrucas,  warts,  corns  and  calluses  Directions  tor  adults,  including  the  elderly,  and  children:  Apply  one  or  two  drops  to  the  lesion  and  allow 
to  dry  to  torm  a  small  while  patch  The  tallowing  day.  carelully  peel  or  pick  otl  the  dried  patch,  and  apply  Iresh  gel  Once  every  week,  belore  applying  Iresh  gel,  gently  rub  the  treated  surface  wtth  the  emery  board  provided  Continue  Irealmenl  until  Ihe  condition 
has  resolved  This  may  lake  up  to  12  weeks  lor  certain  verrucas  and  wart:,  Contra-indications:  Not  to  be  used  on  the  lace  or  anogenilal  regions,  or  by  diabetics  or  individuals  with  poor  blood  circulation  Not  to  be  used  on  moles,  birth  marks,  hairy  warts, 
or  any  olhei  lesion  for  which  Ihe  gel  is  nol  indicated  Not  to  be  used  in  cases  ot  sensitivity  to  any  ot  the  ingredients  Precautions  and  Warnings:  Keep  away  trom  the  eyes,  mucous  membrane  and  Irom  cuts  and  grazes  Avoid  spreading  onto  surrounding 
normal  skin  Do  not  use  excessively  Some  mild,  transient  irritation  may  be  expected,  but  in  cases  oi  more  severe  irritation,  Ireatment  should  be  discontinued  Avoid  inhaling  vapour,  and  keep  cap  lirmly  closed  when  not  in  use  Avoid  contact  with  clothing. 
fabrics,  plashes  and  other  materials  as  it  may  cause  damage  Keep  all  medicines  out  ot  Ihe  reach  ol  children  HIGHLY  FLAMMABLE  Keep  away  Irom  flames  Store  at  room  temperature  (not  exceeding  25°C),  with  the  cap  replaced  tightly 
|  FOR  EXTEBNAL  USE  ONLY  |  Legal  Category:  [p]  (PL  01 73/0161 1  Packs:  5g.  RSP  £3.95  (£3.36  exc  VAT) 
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or  the  new  Numark,  the  takeover  of  AAH  last 
week  by  the  German  wholesaling  Euro-giant 
Gehe  has  made  it  look  as  though  its  time  has 
come.  All  too  often  in  its  old  guise  Numark 
looked  like  its  time  was  up,  as  yet  another 
wholesale  member  was  bought  up.  Certainly,  the 
timing  of  its  metamorphosis  —  from  a  marketing 
company  with  independent  wholesaler  share- 
holders distributing  traditional  pharmacy  lines  to 
pharmacist  members,  to  a  friendly  society  buying 
and  marketing  traditional  pharmacy  lines  on 
behalf  of  pharmacist  shareholders  through 
distributors  of  their  choice  —  was  spot  on. 

AAH  shareholders,  critically  the  large  City 
institutions,  having  lost  confidence  in  the 
company's  performance,  chose  to  shift  their 
portfolios  across  Europe  to  a  new  management 
team  at  what  appears  a  knockdown  price.  While  to 
market  analysts,  AAH  may  have  lost  its  way 
disposing  of  waste,  its  core  pharmaceutical 
wholesale  and  retail  businesses  must  have 
appeared  solid,  if  unspectacular  performers.  More 
importantly,  to  its  pharmacist  customers,  its 
service  has  been  of  assured  quality  since  it 
acquired  Vestric  from  Glaxo  in  1985.  Doubtless 
Gehe  will  try  to  quickly  add  value  and  sparkle  to 
pharmacy  services  lest  predators  pounce,  rather 
than  simply  maintain  the  status  quo  envisaged  by 
Bill  Revell  (last  week  p740).  Surely  Unichem  will 
not  stand  idly  by,  although  Lloyds  may  be  too 
distracted  by  its  drugstore  revamp  to  add  more 
wholesaling  bite  to  the  Enterprise  operation. 

Perhaps  Gehe  will  increase  AAH's  inroads  into 
the  independent  pharmacy  sector  (see  p778); 
certainly  both  AAH  and  Unichem  seem  to  have 
taken  over  where  Lloyds  has  left  off.  If  so, 
pharmacists  could  do  worse  than  buy  into  Numark 
and  make  a  real  claim  to  keeping  an  independent 
stake  in  their  own  business. 
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Boots'  Society 
hearing  delayed 


PA6B  meet  prompts 
three-way  'rescue'  plan 


Joint  initiatives  to  safeguard  the 
future  of  independent  pharmacies 
are  to  be  discussed  between  the 
Proprietary  Association  of  Great 
Britain,  the  Royal  Pharmaceutical 
Society  and  the  National  Pharm- 
aceutical Association. 

The  agreement  came  at  the 
latest  PAGB  members'  meeting, 
entitled  'Finding  the  common 
ground  —  a  forum  for  future 
industry/pharmacy  partnership'. 

PAGB  president  Clive  Dixon 
said:  "It  is  clear  that  POM  to  P 
[switching]  is  creating  problems 
for  independent  pharmacy,  whic  h 
have  to  be  addressed  and  [which) 
PAGB  does  have  to  do  something 
about.  Mutual  trust  is  clearly 
needed.  We  want  to  work  with 
you  on  overcoming  some  of  these 
difficulties  and  will  use  the 
lessons  learned  from  the  various 
member  companies  which  have 


Professor  Paul  Spencer's  pro- 
posal that  continuing  education 
for  pharmacists  should  be 
mandatory  secured  25  votes  in  a 
wind-up  debate  at  a  Society-run 
conference  on  'Continuing  and 
postgraduate  education';  the 
same  number  of  delegates  backed 
Christine  Clark,  who  extolled  the 
benefits  of  a  voluntary/obligatory 
policy. 

As  service  providers,  it  was 
essential  to  be  seen  to  extend 
competencies  and  the  skills  and 
knowledge  base  of  the  profession 
through  mandatory  CE.  The 
rewards  were  the  knowledge 
itself,  its  exposure  to  public  and 
peers  alike,  increased  social 
intercourse,  and  better  employ- 
ment opportunities. 

Penalties  included  delayed 
promotion,  a  loss  of  NHS 
contractor  contracts  because  of 
inferior  range  and  quality  of 


A  legal  technicality  has  forced 
Ashwin  Tanna  to  drop  his 
proposed  judicial  review  of  the 
professional  allowance. 

Because  Mr  Tanna  is  himself 
unaffected  by  the  Department's 
1995  professional  allowance  pro- 
posals, he  is  prevented  from 


switched  products  recently." 

The  meeting  heard  how  OTC 
products  would  become  more 
important  to  pharmacists  as  their 
NHS  remuneration  was  squeezed 
and  business  was  eroded  further 
by  out  of  town  shopping. 

Peter  Curphey,  member  of  the 
Society's  Council,  thought  that 
selling  P  medicines  would  be  the 
key  to  survival  for  some  phar- 
macies, while  the  NPA's  John 
D'Arcy  hoped  pharmacists  would 
replace  many  of  their  non- 
health-related  lines  with  OTC 
medicines  where  possible. 

Industry  speakers  thought 
there  was  too  much  emphasis  on 
margins  rather  than  the  cash 
value  of  sales  to  the  pharmacist. 
John  Lawson,  IMS,  said  that  by 
trying  to  switch  consumers  to 
generics,  independents  were 
effectively    killing    their  own 


service,  and  compulsory  course 
attendance  to  ensure  continued 
Society  registration,  said  head  of 
the  Welsh  School  of  Pharmacy 
Professor  Spencer. 

He  foresaw  that  Society  mem- 
bership would  be  split  into 
licensed  practitioners  and  mere 
members,  so  the  RPSGB  could 
make  a  statement  about  'pro- 
fessionalism'. Voluntary  CE  was 
not  working  and  so  wider 
practice  opportunities  were  not 
being  developed. 

Mandatory  CE  was  at  best  a 
distraction  and  at  worst  a  colossal 
waste  of  resources,  said  Hope 
Hospital's  director  of  clinical 
pharmacy  services,  Christine 
Clark.  It  assumed  a  clear  assoc- 
iation between  continuing  pro- 
fession development  'logged'  and 
CPD  'delivered'.  While  it  was  easy 
to  measure  the  process  itself,  the 
outcome   was   not  necessarily 


launching  the  challenge.  He  is, 
however,  seeking  a  contractor 
who  handles  less  than  1,300 
scripts  a  month  to  take  up  the 
challenge  for  him. 

Cheques  made  out  to  the 
Professional  Allowance  Fighting 
Fund  will  be  passed  on  to  fund  the 


profits.  He  calculated  that,  in  the 
past  year,  pharmacists  would 
have  made  more  profit  by  selling 
Nurofen  at  standard  terms  than 
by  selling  own-label  ibuprofen. 

John  D'Arcy  made  it  clear  that  a 
reference  to  the  advisory  role  of 
the  pharmacist  in  advertising 
would  enhance  goodwill.  Some 
independents  complained  that 
television  advertising  led  to 
demands  for  products  by  brand 
name  and  left  no  scope  for 
dialogue  with  customers. 

Another  request  from  indep- 
endents was  that  sales  rep- 
resentatives should  adopt  a 
professional  approach  to  detail- 
ing, rather  than  a  commercial 
one.  It  was  also  suggested  that 
manufacturers  should  set  up 
panels  of  community  pharmacists 
to  help  in  the  production  of 
training  materials. 


related.  Internal  motivation  was 
the  key  —  skivers  would  always 
skive  and  collectors  of  tokens  do 
just  that,  but  at  great  cost. 

Mandatory  CE  was  a  form  of 
management  by  objective,  not 
through  leadership.  "Quality  per- 
formance should  be  through 
collective  endeavour.  We  want  no 
high  priests." 

Marion  Rawlings  said  phar- 
macists should  have  to  dem- 
onstrate throughout  their  work- 
ing life  that  they  were  competent 
to  practise,  while  David  Temple 
made  a  plea  for  mandatory 
assessment  of  competence. 

David  Pruce  suggested  that 
voluntary  CE  worked  providing 
the  'carrots'  offered  were  real, 
referring  to  successful  audit 
schemes  in  Dorset  and  Stafford  as 
examples. 

•  The  RPSGB  Council  is  to 
discuss  its  CE  policy  in  June. 


continued  challenge  but,  if  no 
replacement  is  found,  cheques 
will  be  returned.  These  constitute 
about  20  per  cent  of  the  total  fund. 
Mr  Tanna  is  still  accepting 
cheques  made  out  to  the 
Fighting  Fund  Against  Non- 
contract  Pharmacies. 


Boots  the  Chemist's  scheduled 
appearance  before  the  Royal 
Pharmaceutical  Society's  Stat- 
utory Committee  has  been 
delayed.  The  provisional  May 
16-18  hearing  (C&D  March  25, 
p484)  has  been  rescheduled  to  a 
likely  date  of  October  17-19. 
These  dates  are,  however,  yet  to 
be  confirmed. 

The  inquiry  centres  around  an 
alleged  prescription  and  delivery 
service  operated  by  a  Salisbury 
Boots  and  Durrington  dispensing 
doctors,  following  the  opening  of 
Edwards  Pharmacy,  Durrington. 

The  delay  announcement  —  for 
which  no  reasons  have  been  given 
—  has  angered  those  involved  in 
the  case.  Edwards  Pharmacy 
manager,  Sultan  Dajani,  says: 
"There  has  been  so  much  lost 
time,  money,  energy  and  patient 
care  ...  not  to  mention  the  money 
made  by  Boots." 

•  The  local  Patient  Participation 
Group  is  circulating  a  petition 
detailing  patients'  concern  over 
the  'urbanisation'  of  Durrington 
and  Bulford,  which  brought  about 
the  loss  of  GP  dispensing  rights 
for  235  patients  (C&D  February 
18,  p250).  A  spokeswoman  for  the 
group  would  not  disclose  the 
intended  purpose  of  the  petition, 
which  coincides  with  an  appeal 
by  the  doctors  against  the 
Wiltshire  FHSA  decision. 


Pill  reassurance 

The  Committee  on  Safety  of 
Medicines  is  to  consider  if  there 
are  better  ways  of  presenting  the 
risks  of  oral  contraceptives  to 
users. 

The  move  follows  press  reports 
linking  Femodene  with  throm- 
bosis. A  statement  from  the 
Department  of  Health  this  week 
reassured  users  that  oral  con- 
traceptives had  been  taken  safely 
by  millions  of  women,  with 
low-dose  pills,  such  as  Femodene, 
carrying  less  risk  of  side-effects. 

The  statement  added  that 
information  in  the  packs  already 
warns  about  the  small  risk  of 
side-effects,  including  throm- 
bosis, and  factors  that  increase 
these  risks,  such  as  smoking, 
obesity  and  high  blood  pressure. 

Schering  Health  Care  is  to 
complain  to  the  Sunday  Times 
about  its  "biased  reporting"  of  a 
case  in  which  a  young  woman 
died  from  thrombosis  while 
taking  Femodene. 

A  spokeswoman  told  C&D. 
"There  is  no  problem  with 
Femodene.  Its  side-effect  and 
safety  profile  is  no  different  from 
any  other  low-dose  pill." 


Call  for  mandatory  CE  brings  split  vote 


Tanna  seeks  judicial  review  stand-in 
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Packer  Forbes  take  over  Pharmacy  We 


Pharmacy  Week  organisers  have 
called  in  at  the  "last  minute"  a 
London  PR  agency  to  handle 
consumer,  regional  and  national 
press  relations. 

The  agency,  Packer  Forbes, 
was  brought  in  in  mid-April  to 
co-ordinate  consumer  publicity; 
one  of  its  first  activities  will  be  to 
mail  the  women's  press,  followed 
by  releases  to  the  national  and 
regional  media  closer  to  start  of 
the  week. 

Work  already  undertaken  by 
Packer  Forbes  for  the  organisers 
includes  two  surveys:  a  national 
patient  survey  asking,  'Do 
patients  know  how  to  use  their 
medicines  properly'  and  a  survey 
of  360  pharmacists'  opinions  on 
patient  medication  awareness 
and  medicine  interaction.  The 
results  of  both  surveys  will  be 
available  for  Pharmacy  Week. 

The  agency  will  also  launch  a 
consumer  leaflet:  'Know  your 
medicines:  how  you  can  get  the 
best  result  from  the  treatment 
prescribed  by  your  doctor  or 
pharmacist',  which  details  the 
importance  of  instructions  on 
medicines. 

The  agency  has  been  con- 
tracted for  an  undisclosed  sum 
until  the  end  of  June  by  the  three 


Week  organisers  and  will  ded- 
icate at  least  three  full-time  staff 
to  the  campaign. 

Calling  its  appointment  "last 
minute",  Packer  Forbes  says  this 
was  due  to  staff  shortages  at  the 
National  Pharmaceutical  Assoc- 
iation. Hilary  Rowe  resigned  from 
the  NPA  in  early  April. 

Former    president    of  the 


Sackville  to  open 
1995  BPC  in 
Coventry 

Tom  Sackville,  parliamentary 
undersecretary  of  state,  is  to 
make  the  opening  political 
address  at  the  1995  British 
Pharmaceutical  Conference. 

The  theme  of  this  year's 
conference  is  'Opportunities  for 
care:  making  them  happen'.  This 
year's  scientific  address  is  en- 
titled 'Science  and  drug  therapy: 
ins  and  outs,  and  ups  and  downs' 
and  will  be  delivered  by  1994-95 
conference  scientific  chairman 
Professor  Geoffrey  Tucker. 

Professional  session  addresses 
include:  'Pharmacy:  the  value 
added  service'  and  'The  phar- 
macist —  educator,  co-ordinator, 
navigator  and  communicator'  by 
Dr  Alison  Blenkinsopp. 

Science  symposia  offer  dis- 
cussions on  'The  impact  of 
molecular  biological  methods  in 
drug  designs  and  development' 
and  'Bioequivalence  and  generic 
prescribing'. 

The  1995  BPC  will  be  held  at 
the  University  of  Warwick, 
Coventry  over  the  period  Sep- 
tember 15-18. 


Institute  of  Public  Relations 
Roger  Haywood  remarks  that 
three  months  would  be  the 
absolute  minimum  for  an  agency 
to  be  effective.  The  Pharmacy 
Week  timescale  is  "dangerously 
short"  to  secure  key  personality 
attendance  and  TV  coverage. 

The  NPA  defends  the  cam- 
paign's timing  by  saying:  "We 


delayed  consumer  coverage  until 
all  pharmacies  were  up  to  speed 
with  local  initiatives."  These  will 
still  be  handled  by  the  NPA. 

Packer  Forbes  past  form  in- 
cludes NPA/Glaxo  patient  inform- 
ation leaflets,  such  as  the  new 
'Coping  with  contact  dermatitis' 
and  public  relations  work  for 
National  Eczema  Week. 
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Staffordshire  takes  a  stand 


Staffordshire  pharmacists  are 
taking  a  stand  at  their  county 
show  in  an  effort,  to  communicate 
to  the  public  the  pharmacist  's  role 
in  health  promotion. 

The  stand,  at  the  May  24-25 
event,  will  particularly  highlight 
the  prevention  and  treatment  of 
solvent  and  drug  abuse;  along 


with  leaflets  on  rehydration, 
hayfever  and  insect  bites;  and  a 
computer  offering  information  on 
malaria  prophylaxis. 

The  event  aims  to  prepare  the 
public  for  Pharmacy  Week.  Win- 
dow display  competitions  and 
shopping  centre  stands  have  been 
planned  for  the  Week. 


'Helping  you  to  help  yourself  is  the  title  of  a  new  video  being 
co-produced  by  the  Royal  Pharmaceutical  Society  and  the  Proprietary 
Association  of  Great  Britain,  seen  here  being  filmed  at  John  Bell  and 
Croyden  pharmacy  in  central  London.  The  ten-minute  film  features 
actress  Frances  de  la  Tour  and  pharmacist  Sheila  Chantler,  who 
illustrate  how  pharmacists  can  help  people  suffering  from  common 
ailments  by  providing  sound  advice  and,  where  appropriate,  choosing 
the  right  non-prescription  medicine.  The  film  is  due  to  be  launched 
during  Pharmacy  Week  and  will  be  made  available  to  the  Society's 
branches  for  use  in  their  public  relations  activities 


Swansea  opts  for 
exhibition 

The  Swansea  branch  of  the  Royal 
Pharmaceutical  Society  will  be 
holding  an  exhibition  in  the  local 
maritime  museum  to  highlight 
Pharmacy  Week  to  residents  and 
holidaymakers.  The  joint  event 
with  the  local  National  Phar- 
maceutical Association  branch 
will  be  on  the  theme  of  modem 
pharmacy  and  the  new  roles  of 
the  pharmacist. 

Health  promotion  will  also  be 
featured,  focusing  part  icularly  on 
sun  health,  which  the  organisers 
believe  is  appropriate  for  the  area 
and  the  time  of  year.  The 
exhibition,  which  is  expected  to 
run  beyond  Pharmacy  Week,  will 
also  be  targeting  children  with  a 
competition  on  how  to  dis- 
tinguish between  sweets  and 
tablets. 

Public  relations  officer  for  the 
RPSGB  branch  Mary  Gwillim- 
David  believes  the  leisure  loc- 
ation will  appeal  to  the  public. 
"We  are  very  privileged  and  lucky 
to  house  it  in  this  beautiful  area," 
she  says. 

Both  community  and  hospital 
pharmacists  are  expected  to  be 
involved,  and  the  local  family 
health  services  authority  is  being 
approached  for  input 
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Lloyds  discrimination 
case  reaches  tribunal 


AAH  convention 

Speakers  at  the  AAH  convention 
in  Nice  (May  18-21)  include: 
Professor  Sir  Duncan  Niche!, 
former  chief  executive  of  the 
NHS  Management  Executive; 
Richard  Hyman,  chairman, 
Verdict  Research;  Dr  Warren 
Kinsfon,  director  of  ethical  and 
social  consultants,  The  Sigma 
Centre;  and  US  pharmacy 
consultant,  Tony  de  Nicola. 

LPC  EGM  call 

PSNC  has  found  that  not  all  — 
but  a  sufficient  number  —  of  the 
34  IPCs  supporting  the  LPC  EGM 
call  were  able  to  provide 
minuted  documentation  of  the 
vote  (C&D  April  22,  p625).  The 
conference  will  go  ahead  as 
scheduled. 

Keep  taking  the  tablets 

'Patient  compliance  —  keep 
taking  the  tablets',  a  distance 
learning  pack  from  the  CPPE  on 
aiding  patient  compliance,  is 
available  from  May  12.  This  was 
first  publicised  in  the  CPPE's 
January  catalogue.  Tel:  0161  237 
2058  for  details. 

Marketing  help 

RPSGB  resource  packs  to  help 
pharmacists  market  non-core 
services  to  social  services  are 
now  available  from  the  practice 
division,  price  £5. 


The  Veterinary  Medicines 
Directorate  has  put  out  for 
consultation  proposed  revisions 
to  the  existing  licensing  fee 
structure  for  veterinary  medicinal 
products.  This  will  see  100  per 
cent  plus  increases  for  complex 
variations. 

Welsh  medicine  survey 

Some  50,000  Welsh  households 
are  being  questioned  on  their 
medicine  purchasing  in  a  health 
survey  by  the  Welsh  Office. 
Results  should  be  available  by 
the  end  of  September. 

Dispensing  GP  ranks 

The  number  of  dispensing  GPs 
has  risen  by  under  2  per  cent  in 
the  past  four  years.  Provisional 
figures  for  1994  state  that  there 
were  1,215  practices. 

Script  decreases 

The  likelihood  of  a  GP 
consultation  ending  with  a 
prescription  fell  7  per  cent 
between  1992-93,  despite  a  2  per 
cent  rise  in  the  number  of 
consultations,  the  General 
Household  Survey  1993  says. 


A  Scottish  locum  pharmacist  has 
claimed  a  case  of  racial 
discrimination  because  he  was 
paid  SI  an  hour  less  than  his 
English  counterparts. 

Joseph  Greig  told  a  Glasgow 
tribunal  that  he  only  found  this 
out  by  mistake  after  his  rate  went 
up  from  £ 1 0  to  £ 1 1  an  hour  and  he 
assumed  it  was  Lloyds  Retail 
Chemists'  annual  pay  increase  to 
locums.  But  the  wages  depart- 
ment later  phoned,  explaining 
there  had  been  a  mistake  and  he 
had  been  paid  the  rate  for  English 
locums.  He  was  asked  to  repay 
the  £43  overpayment. 

Mr  Greig's  claim  is  being 
supported  by  the  Commission  for 
Racial  Equality.  He  is  no  longer 
working  for  Lloyds,  but  holds  no 
malice  against  the  company.  He 
added:  "They  have  only  offered 


Health  and  beauty  advertisers 
who  consistently  flout  the 
Advertising  Standards  Authority's 
Codes  will  now  be  subject  to 
pre-clearance. 

The  scheme,  devised  by  the 
ASA  and  the  Newspaper  Pub- 
lishers Association,  will  force 
advertisers  with  three  'Ad  Alerts' 
—  advisory  notes  issued  about 
Code  violations  —  to  submit  copy 
for  all  adverts  to  the  ASA's 
Committee  of  Advertising  Prac- 
tice for  one  year's  pre-clearance. 
Only  certified  clear  copy  can  be 
published. 

The  pre-clearance  procedure, 


The  Medicines  Control  Agency 
has  begun  a  six-week  consult- 
ation on  proposals  to  prohibit  the 
sale  and  supply  of  amphetamine 
and  amphetamine-like  slimming 
drugs. 

The  letter,  which  will  be  sent  to 
slimming  clinics,  dieticians  and 
the  medical  profession,  outlines 
the  MCA's  intention  to  bring  the 
drugs  under  Section  62  of  the 
Medicines  Act,  This,  says  the 
MCA,  will  prohibit  the  sale  and 
supply  "in  any  other  situation 
other  than  one  in  which  it  is 
beyond  reasonable  doubt  that  a 


me  employment  on  two  days 
since  this  problem  arose,  and  I 
was  booked  to  work  elsewhere 
on  those  two  days.  I  wrote  to  the 
company  asking  why  I  didn't  get 
any  more  work,  but  I  didn't  get 
any  response. 

"It  seems  I  am  being  dis- 
criminated against  on  the  basis  of 
my  national  origin  as  95  per  cent 
of  locums  in  Scotland  are  paid  £10 
an  hour,  and  English  and  Welsh 
locums  are  being  paid  £11." 

Superintendent  pharmacist  Dr 
Richard  Middleton  told  the  tri- 
bunal there  was  a  shortage  of 
pharmacists  in  parts  of  England, 
but  there  was  no  shortage  in 
Scotland.  He  said  they  had  three 
scales  of  payment,  one  for  areas 
where  there  were  no  manpower 
problems,  a  higher  rate  where 
there  were  problems,  and  an  even 


which  may  be  extended  to  other 
areas  of  advertising,  comes  in  the 
light  of  a  two-week,  spot  check  of 
January  advertisements.  This 
found  that,  of  470  health  and 
beauty  advertisements,  77  per 
cent  were  acceptable,  13  per  cent 
borderline  and  10  per  cent  in 
violation  of  the  code.  Of  the  174 
slimming  adverts  surveyed,  only 
52  per  cent  were  acceptable  and 
41  per  cent  broke  the  Code. 
•  Complaints  against  Tambrands, 
Pro-Plus  caffeine  tablets  and 
Tesco  own-brand  contact  lens 
cleaning  solutions  have  been 
upheld  by  the  ASA. 


clear  medical  need  for  the 
product  exists".  Prescribers  will 
also  have  a  statutory  duty  to 
inform  the  patient  and  the 
patient's  GP  about  the  treatment. 

Anyone  contravening  the  Act 
will  be  liable  to  a  fine  and/or 
imprisonment. 

The  MCA's  move  comes  in  the 
light  of  expert  advice,  noting  that 
these  drugs  are  of  limited  value  in 
the  treatment  of  obesity  and  can 
produce  harmful  side-effects. 
Their  use  should  be  exceptional, 
short-term  and  subject  to  careful 
monitoring,  concludes  the  MCA. 


higher  rate  where  it  was  difficult   ;  £ 
to  recruit  pharmacists.  He  said  if  a 
locum  pharmacist  moved  from 
area  to  area,  he  would  be  paid  the   )  J 
pay  scale   applicable   to  that  jj 
particular  area. 

Representing  Mr  Greig,   Raj  ! 
Jandoo,  referred  to  a  previous 
House  of  Lords  decision,  which  ! 
said  the  Scots  were  a  nation  )J 
because  of  Bannockburn  and  IJ 
Flodden,  Culloden  and  the  pipes  I 
at  Lucknow,  because  of  Flora  !| 
Macdonald,  because  of  frugal 
living  and  respect  for  learning,  'a 
and  because  of  Robert  Burns  and  il 
Walter  Scott.  Mr  Jandoo  said  if  n 
Lloyds  paid  a  Scottish  pharmacist  !  ■ 
less  than  the  English  or  Welsh, 
they  had  discriminated  on  racial 
grounds. 

The   tribunal   will   issue   its  I 
decision  at  a  later  date. 


Success  in  mind 

There  is  now  good  evidence  that 

improving  access  to,  and  the  I 

performance  of,  the  right  cortex  I 

of  the  brain  can  lead  to  a  much  It 

better  quality  of  life  and  better  1 
results  at  work. 

Nearly    100    Northern    Irish  I 

pharmacists  attending  the  recent  j 

two-day  Ulster  Chemists'  Assoc-  | 

iation   conference   heard  Jack  |j 

Black,  the  LIK's  foremost  motiv-  * 
ational  management  consultant 

and  the  author  of  the  Mindstore  i 

management  programme,  intro-  J 

duce  the  principles  that  make  up  jj 
Mindstore. 

Many  of  the  sessions  involved  j) 

relaxation  techniques  designed  to  ji 

reach  the  right  cortex  of  the  brain,  i| 

the  part,  responsible  for  creative  \i 

and  innovative  ideas.  The  left  J] 

cortex  is  responsible  for  logical  I 
thought, 


Jack  Black,  author  of  Mindstore 
with  UCA  committee  member 
Aileen  Crossin 


ASA  cracks  down  on  persistent 
health  and  beauty  offenders 


MCA  consults  on  slimming  pills  ban 
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Inadequate 
travel  advice 

Many  travel  agencies  in  England 
and  Wales  are  giving  "totally 
inadequate  health  advice  to 
clients",  despite  the  legal  require- 
ment of  the  EC  Package  Travel 
Directive,  stated  Dr  Ron  Behrens, 
a  consultant  physician  at  the 
Hospital  for  Tropical  Diseases  in 
London,  presenting  the  results  of 
his  study  to  the  fourth  World 
Congress  on  Travel  Medicine  in 
Acapulco,  Mexico,  recently. 

Market  researchers,  posing  as 
potential  travellers,  made  en- 
quiries about  visits  to  the  Gambia, 
Kenya  and  India,  all  countries 
within  the  high-risk  category  for 
malaria. 

The  study  found  that  76  per 
cent  of  the  travel  consultants 
didn't  mention  a  risk  of  malaria 
and,  even  after  prompting,  only 
half  (51  per  cent)  mentioned  a 
risk. 

Almost  three  out  of  four  (  71  per 
cent)  travel  consultants  didn't 
suggest  a  visit  to  a  health 
professional  before  travelling. 
Travel  agents  in  London  and  the 
South  East  were  three  or  four 
times  more  likely  to  recommend 
health  measures  spontaneously 
than  consultants  based  in  other 
regions. 

The  study  concluded  that  "the 
travel  industry  needs  to  improve 
the  provision  of  health  warnings 
to  clients  intending  to  travel  to 
destinations  with  significant 
health  risks". 

Training  review 
on  drag  abuse 

The  Royal  Pharmaceutical  Soc- 
iety is  answering  Government 
recommendations  on  volatile  sub- 
stance abuse  with  the  promise  of 
a  review  of  training  and  in- 
formation provisions. 

The  Advisory  Council  on  the 
Misuse  of  Drugs  report  concludes 
that  professional  bodies  should 
examine  the  adequacy  of  current 
VSA  training  and  should  deter- 
mine a  level  of  knowledge 
adequate  for  the  profession. 

Responding,  the  RPSGB's  head 
of  practice,  Roger  Odd,  says:  "We 
will  be  looking  at  the  comments 
being  made,  and  perhaps  now  it's 
time  to  review  the  information 
that  is  given  to  pharmacists  via 
the  Pharmacy  Healthcare  Sch- 
eme. Pharmacists  do  need  train- 
ing from  time  to  time." 

The  report  notes  that  the  most 
commonly-abused  volatile  sub- 
stances include  butane  and 
toluene. 


A  community 
success  story 

Community  care  policies  have 
produced  many  problems, 
including  the  difficulties  of 
caring  for  the  mentally  ill. 
Many  of  these  patients  have 
been  institutionalised  for  years 
and  the  adjustments  they  have 
had  to  make  to  once  again  live 
in  the  community  have  been 
difficult. 

I  have  grown  to  know  one 
particular  gentleman  and  his 
family  extremely  well,  and 
despite  his  initial  problems  he 
has  now  acclimatised  to  his 
less  regimental  life.  This  has 
been  achieved  by  excellent 
co-operation  between 
hospital,  GP,  family  and 
myself  to  provide  the 
continuity  of  care  he  requires 
to  stabilise  his  otherwise  very 
fragile  world. 

My  role  has  been  to  provide 
an  ever-available  ear  for  both 
his  problems  and  those  of  his 
family,  and  also  to  dispense, 
in  co-operation  with  his  GP, 
weekly  supplies  of  a  complex 
medicines'  regime.  The 
regular  contact  has  been 
necessary  to  achieve  an 
acceptable  balance  of 
compliance  to  independence 
and,  despite  a  few  early 
near-disasters,  the  whole 
system  now  works  well. 

I  often  offer  my  readers 
columns  of  criticism,  but  this 
is  a  story  which  exemplifies 
the  vital  contribution 
pharmacists  can  make  as 
members  of  a  primary 
healthcare  team.  It  is  a 
success  of  which  I  am  proud, 
but  more  important  is  the 
happiness  achieved  for  this 
previously  seriously-disturbed 
young  man. 

Stirring 
things  up ... 

Irene  Gummerson  is  so  right 
when  she  accuses  me  of 
playing  'devil's  advocate' 
(Letters  C&D  May  6)  because  I 
hope  that  in  stirring 
complacency  I  am  able  to 
provide  a  forum  for  informed 
debate.  It  was  marvellous  to 
read  such  a  vehement  defence 
of  the  College  of  Pharmacy 
Practice  and  I  am  pleased  to 
have  been  the  stimulus  for 
that  rare  event  of  two 
'outraged'  letters  in  the  same 
columns  of  Chemist  & 


Druggist  magazine. 

With  such  stout  advocates 
of  College  membership,  I  am 
sure  its  future  is  assured,  but 
as  the  day  rapidly  approaches 
when  brownie  points  become 
mandatory,  it  will  have  to 
prove  the  value  of  its  courses 
to  the  community  pharmacist. 
I  am  presently  being 
bombarded  from  all  sides  with 
exhortations  on  continuing 
education  and  practice 
development  and,  despite  the 
implied  criticism,  I  do  take  part 
in  courses  and  find  that  their 
stimulation  encourages  further 
involvement. 

But  while  I  am  happy  to  be 
judged  by  my  peers,  I  would 
prefer  the  route  of  assessment 
to  be  that  of  formal 
examination.  The  College  of 
Pharmacy  Practice  has  now 
accepted  that  both  approaches 
are  equally  valid  and  I  await 
with  interest  the  College's 
promotional  campaign  to 
encourage  my  future 
participation. 

Hope  yet  for 
that  most 
common  of 
wound 
dressings 

The  range  of  surgical 
dressings  available  for 
specialised  nursing  use  has 
dramatically  improved  over 
the  last  few  years,  with 
increasingly  sophisticated 
products  providing 
highly-effective  treatments. 
These  advances,  however, 
have  not  been  reflected  in  the 
front  shop.  The  old-fashioned 
plaster  still  continues  to  rule  in 
resplendent  antiquity,  along 


with  the  waterproof  plaster 
that  falls  off  when  you 
breathe,  complemented  by  the 
fabric  plaster  that  seconds  as 
a  depilatory  when  you  try  to 
remove  it! 

But  all  this  may  now  be 
changing  with  the  launch  of 
Elastoplast  Ultra  plasters 
based  on  the  proven 
technology  of  Opsite 
(Counterpoints  C&D  May  6, 
p712).  I  certainly  look  forward 
to  at  last  being  able  to 
recommend  a  wound  covering 
that  heals  rather  than  hinders 
and  am  pleased  that  Smith  & 
Nephew  has  also  seen  the 
advantages  of  staff  training  by 
producing  a  manual  to  help 
assistants  understand  the 
principles  of  wound 
management. 

The  training  manual  is, 
however,  only  available  on 
application,  so  I  fear  that  the 
distribution  of  these  plasters 
will  not  be  restricted  to 
pharmacies.  I  will  apply  for  the 
manual  and  ensure  my  staff 
are  trained,  but  if  my 
suspicions  are  confirmed,  then 
the  incentive  that  proper 
training  gives  for 
recommendation  will  have 
been  lost.  The  sale  of 
medicines  under  supervision 
from  a  pharmacy  is  now 
accepted  as  being  in  the 
patient's  interest.  If 
sophisticated  dressings  are 
also  to  become  fully  available 
OTC,  then  similar  principles 
should  apply. 
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Steradent  relaunches  with 
triple  action  formula 


Reckitt  &  Colman's 
leading  denture  care 
brand,  Steradent,  is 
being  relaunched  this 
month  with  a  triple 
action  formula  for  both 
its  Fresh  and  Original 
variants. 

Tire  six  products  in 
the  range  will  be 
appearing  in  new 
packaging  towards  the 
end  of  the  month  with 
graphics  designed  to 
help  denture  wearers, 
especially  the  elderly, 
distinguish  between  the 
different  lines.  Tire 
appearance  of  the  tablets 
has  also  changed.  They 
now  contain  blue  and 
green  flecks  denoting  the 
presence  of  a  new 
cleansing  agent. 

The  triple  action 
formula  boasts  a  strongly 
effervescent  formulation 
with  an  antibacterial 
action  to  remove  plaque, 
and  leaves  a  "just 
blushed  fresh  taste". 

It  is  also  more 
effective  using  water  at 
lower  temperatures 
(down  to  around  35°C 


rather  than  the  50°C 
previously 

recommended),  which 
was  difficult  to  get  right, 
according  to  category 
manager  Louise 
Wickham. 

For  independent 
pharmacies  there  will  be 
new  display  material  and 
a  bonus  stock  offer  via  a 
mechandiser  unit.  In 
addition  to  continuous 
press  advertising,  a  small 
regional  TV  campaign  is 
planned  for  September. 

More  than  16  million 
people  in  the  UK  now 


wear  full  or  partial 
dentures,  a  quarter  of 
them  aged  20-44.  Only 
one  in  three  of  these 
uses  a  specialist  product, 
says  Ms  Wickham. 

"Denture  cleaning 
products  have  the 
second  highest  rate  of 
sale  in  the  fixture,  and 
consumers  return  25  per 
cent  more  often  for 
replacement  purchases 
than  they  do  for 
toothpaste,"  she  says. 
Reckitt  &  Colman 
Products.  Tel:  01482 
326151. 


Slimming  with  Healthcrafts 


To  capitalise  on  the 
summer  trend  for  looking 
good,  Healthcrafts  has 
launched  a  diet-themed 
promotion. 

The  brand  is  offering 
twin  packs  on  key  dieting 
lines,  including 
Healthcrafts  Chewable 


Multivitamins  retailing  at 
S3.49  (a  saving  of  £1.89). 

As  part  of  the 
promotion,  Ferrosan  will 
be  offering  an  additional 
5  per  cent  discount  on 
various  brands  under  the 
diet  theme.  These 
include:  Kelp  (240 
tablets),  Kelp  Plus  (30 
tablets),  200mg  Lecithin 
(120  caps),  Antioxidant 
Multivitamins  and 
Minerals  (30  tablets),  Vita 
Fibre  and  Heath  and 
Heather  Water  Relief  (90 
tablets). 

Retailers  taking  part  in 
the  promotion  will 
receive  educational  point 
of  sale  material, 
including  a  flip-up 
information  centre,  'On  a 
diet'  leaflets  and  banners, 
and  an  'On  a  diet'  poster. 
Ferrosan  Healthcare  Ltd. 
Tel:  01932  336366. 


Hand  it  to 
Numark 

Numark  is  launching  an 
Intensive  Hand  Cream, 
which  has  been  specially 
formulated  to  help  soothe 
and  smooth  extra  dry, 
rough  or  sensitive  hands. 

The  cream  is  available 
in  a  75ml  handbag-size 
tube  and  is  priced  at 
£1.15. 

The  company  says  that 
it  is  non-greasy, 
fragrance-  and 
lanolin-free  and  has  been 
allergy  screened  for 
sensitive  skin. 

The  hand  cream 
launch  is  supported  with 
a  special  introductory 
offer  of  10  per  cent  off 
the  normal  trade  price 
and  runs  until  the  end  of 
May. 

Numark  Ltd.  Tel:  01827 
69269. 


Sanatogen  family's  new  arrival 


Sanatogen  Pro-Natal 
is  a  new  addition  to 
the  Sanatogen 
supplement  family. 

It  is  a  folic  acid 
and  multivitamin 
supplement 
designed 
specifically  for 
women  planning  a 
pregnancy.  It  will 
retail  at  £4.79  for  60 
tablets. 

Its  launch  will  be 
supported  by  a 
women's  press 
campaign  running 
from  June  through 
to  September, 
which  links 
Pro-Natal  with 
Sanatogen  Teen  and 
Sanatogen 
Children's 
Multivitamins. 
Roche  Consumer 
Health.  Tel:  01707 
S66000. 


Win  a  weekend 
in  Madrid 

Pharmacy  assistants  can 
win  a  weekend  for  two  in 
Madrid  in  Ciba  Vision's 
Otrivine-Antistin 
competition. 

Entry  forms  are 
available  direct  from  the 
company  and  should  be 
returned  by  June  1. 

All  competition 
entrants  will  receive  a 
free  Otrivine-Antistin 
hayfever  predictor  card. 
Ciba  Vision  Opthalmics. 
Tel:  01489  775534. 

Sneezy  does  it 
with  Unichem 

Unichem  has  compiled  a 
special  'Allergies  and 
Hayfever  Catalogue' 
detailing  products  and 
prices  —  some  offering 
up  to  46  per  cent  POR. 

Offers  are  on  both 
own-brand  and  branded 
products  and  include: 
Unichem  Antihistamine 
Tablets  (60mg),  pack  size 
ten,  trade  price  £12.50 
(44  per  cent  POR);  and 
Hay-Crom  Eye  Drops, 
pack  size  12,  trade  price 
£21.83  (46  per  cent  POR). 
Unichem  pic.  Tel:  0181 
391  2323. 


Japanese  elixir 
comes  to  UK 

Coral  calcium,  widely 
renowned  in  the 
Japanese  islands  for  the 
maintenance  of  good 
health,  is  now  available 
in  the  UK. 

Japanese  research 
discovered  coral  calcium 
contributed  towards  the 
low  illness  incidence  and 
long  life  of  Okinawa 
islanders  —  their  natural  m 
water  supply  filters 
through  the  coral  calcium  in 
rock  which  forms  the 
islands. 

The  Preventative 
Medical  Group  (MPG)  is  1 
now  importing  coral 
calcium  products. 

Minepack  (£29.95  for  9 
180),  are  tea  bag-like 
sachets  which  are  placed  j3| 
directly  into  tap  water. 
Each  will  prepare  up  to 
two  litres  of  water. 
Mineco  (£29.95  for  30 
foils)  are  small,  sealed 
gold  foil  tubes,  the 
contents  of  which  can  be 
taken  directly  by  mouth. 
The  coral  calcium  is 
blended  with  natural 
maltose,  dextrin,  lactose 
and  vitamin  C.  On 
average,  one  pack  should 
last  one  month. 
GSH  Ltd  (MPG  UK).  Tel: 
01628  532986. 
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TERFENADINE 

Is-        W   M    *  V  §?:• 

ivfe&tifeK  .-Jiavfever  is  "our 


Triludan/Triludan  Forte  Product  Inlormation 
Presentations:  Tnludan  Tablets:  Each  tablet  contains  60mg 
tertenadine.  Tnludan  Forte  Tablets  Each  lablel  contains  t.20mg 
tertenadine  Uses:  Antihistamine  indicated  loi  symptomatic  reliel  ol 
haytever.  allergic  rhinitis  and  allergic  skitfconditions  Dosage  and 
Administration:  Adutfsand  Children  over  12years  frs  a"single  or 
two  divided  doses:  Mettjic  skin  conditions:  I20mg  daily.-  Haytever, 
allergic  r/iinfc  Sterling  dose  60mg  daily,  increase  to  1 20mg  daily  jj 
required.  Children  Allergic  sfan  conditions,  haytever,  allergic 
rhinfc6-l2years:..30mg  twice  daily  Do  not  exceed flie  maximum 
recommended  dose'  Contra-indications,  warnings  etc. 
Co/ilra-mrJolions.  Concomitant  use  with  oral  keloconazole  01 


itraconazole  or  erythromycin.  Use  in  patients  with  signilicant 


'\1 


hepatic  d'yshjnction  Known  hypersensitivity  to  the  drug  tfemings 
QT  prolongation  and'oi  ventricular  arrhythmias,  including  torsades 

,/de  polnles  have  been  reported  al  doses  higher  than  those, 
recommended  and  al  normal  doses  in  patients  whose  tertenadine 
metabolism  is  impaired  by  drugs  or  by  liver  disease  (see  Conlra- 

..  'indications').  II  syncope  occurs,  tertenadine  should  be  discontinued 
and  the  patient  evaluated  lor  potential  arrhythmias  Precautions: 
Tertenadine  is  not  recommended  in  patients  in  whom  electrolyte 
imbalance  or  prolonged  OT  interval  are  known  01  suspected  ' 
Concomilanl  use  ol  tertenadine  is  not  tecommended  in  patients 

.  receiving  polenlially  arrhythmogenic  drugs  and  those  producing 

J  electrolyte  imbalance,  astemizole  Although  evidence  is  lacking,  the 
risk  ol  arrhythmia  tnighl  be  incieased'(see  'Warnings'),  Side-eltects: 


The-lollowing  side-effects  have  been  reported:  abdominal  pain  and  ' 
dyspepsia,  alopecia,  anaphylaxis,  angioedema,  arrhythmias, 
bionchospasm,  contusion",  convulsions,  depression,  dizziness, 
headache,  insomnia,  jaundice,  liver  dysfunction,  menstrual 
disorders,  musculoskeletal  patn.  nightmares,  palpitations,  .* 
paraeslhesia,  photosensitivity,  rash,  sweating,  syncope  (see 
'Warnings'),  tremor  visual  disturbances  In  objective  tests  Tnludan 
has  been  shown  to  be  tree  torn  central  nervous  system  side-etteCls. 
Reports  ol  drowsiness  are  extremely  rare  bul  il  is  advisable^  chec); 
the  individual  response  belorejorrving  or  performjng  complicated  , 
tasks  Drug  Interaction^:  Use  wjth  oral  keloconazole  or  itraconazole 
is  conlra-indicated.  Use  with  erythromycin  is  conlra-indicated.  -■ 
Concurrenl  use  wilh  other  imidazole  oral  antifungals  or  other  _y 


macrolide  antibiotics  is  not  recommended  Concurrent  use  ol  drugs 
with  arrhythmogenic  polenliaj  01  Ihose  causing  eleclieiyte  imbalance 
is  not.recqmmerided  (see  lull date  sheet)  Pharmaceilfeal'' 
Precautions:  None.  Legal  Category:  ?  Package  Quantities: 
Tnludan  Tablets  Pafjrs  ol  10  tablets  Tnludan  FortrrTablels  P$te 
ol  7  tablets,  Product  Licence  Numbers  Tfiffian  Tablels  ' 
4425/0024  Tnludan  Forte  Tablet  4425/009!  Retail  Price  inc. 
VAT:  Tnludan  Tablets  pack  ot  10  £2.89  Tnludan  Forte  Tablets  pack 
ol  7E3.89  Date  of,  preparation:  March  1995  Furrf  information 
including  Product  Data  Sheet  is  available  from:  Marion^ 
Menel  Dow  Lid.  Lakeside  House.  Stockley  Park.  Uxbfidge"' 
Middlesex/UBI 1  f8E,  tylanon,  Merrell,  Dow  a»d 
Tnludan  are  registered  trademarks. 


For  everyday  aches  and  pains,  Anadin  is  at  the  cutting  edge  of 
modern  pain  relief.  With  its  analgesic,  antipyretic  and  anti-inflarnrna- 
tory  actions,  Anadin  is  well  equipped  to  deliver  fast  and  effective 
relief  in  a  wide  range  of  indications. 

Whether  it's  for  headaches,  period  pains  or  muscular  strains  and 
sprains,  you  know  you  can  trust  Anadin  to  work. 

Ifs  well  worth  recommending  to  your  customers. 


COATED  CAPLETS 


ANADIN 


FAST  PAIN  RELIEF 
■JUIiMWIMIMIMiVl 

(Contains  aspirin  and  caffeine) 


THE  UK'S  Nol  BRAND  OF  ASPIRIN 


:duct  information:  Anadin  Caplets.  Presentation;  Capiet  fot  oral  administration  Each  caplet  coniains  Aspirin  Ph  Eur  325  mg  and  Caffeine  Ph  Eur  15  mg.  Uses:For  the  symptomatic  relief  :>t  sprains,  strains,  rheumatic  pains,  sciatica,  lumbago,  fibrositis.  muscular  aches  and  pains,  joint 
eil.r.g  and  stitfnoa;.  Relief  of  headache,  migraine,  neuralgia,  toothache,  sore  throat,  period  pains  and  aches  and  pains.  Symptomatic  relief  of  mHuema,  foverishness.  feverish  colds.  Dosage:  Adults  and  Ihe  elderly:  one  to  two  caplets  every  4  hours.  Do  not  exceed  12  caplets  in  any  24 
:;ts  Children  under  12  years:  Not  recommended  unless  instructed  by  a  physician.  Contra-indications:  Peptic  ulceration,  h&emophiiia.  concurrent  anti-coagulant  therapy,  aspinn  hypersensitivity,  children  under  12  years  and  when  breast  leedmg  because  of  possible 
?  of  Reye's  Syndrome  Interactions:  May  potentiate  the  effects  o!  oral  anticoagulants,  heparin,  metoclopramide,  oral  hypoglycaemlcs,  methotrexate  and  phenytoin  (transient).  May  reduce  the  effects  of  spironolactone  and  pyrazinamide.  The  uricosuric  effects  of  probenecid 
■y  be  reduced  Special  Warnings:  Aspirin  may  provoke  or  worsen  asthma.  Precautions:  Not  applicable.  Side  Effects:  Side  effects  are  mild  and  infrequent,  but  there  is  a  high  incidence  of  gastro-intestinal  irritation.  Bronchospasm  and  skin  reactions  may  occur  in 
.  -.-■li.  live  pstie.its.  IHffects  on  ability  to  drive  snd  use  machines:  None  stated.  Incompatibilities:  Nona  stated.  Use  during  pregnancy  and  lactation:  Not  recommended.  Overdosage:  Only  persons  unduly  sensitive  to  aspinn  will  show  symptoms  after  taking  the  product 
t"i  rt-cort-mervjed  dosage  level.  Such  peisuns  should  discontinue  use  whereupon  symptoms  should  subside.  Severe  intoxication  from  heavy  overdosage  is  shown  by  hyperventilation,  fever,  restlessness,  keiosis,  respiratory  alkalosis  and  metabolic  ■  ■ 

i'.Eis;  CN5  depression  may  lead  to  a  cardiovascular  collapse  and  respiratory  failure.  Pharmaceutical  Precautions;  No  special  precautions.  Legal  Category:  Up  to  25  caplets,  GSL  Over  25  caplets,  Pharmacy  only.  Package  quantities  and  prices  (ex.  VAT):  4  caplets  ^  ' 
itp..  a  al  61  p.  1,"  at  84p,  24  at. £1.40,  48  at  £2  14,  96  al  £3  1  J.  Product  Licence  No:  PL  0165/0060.  Date  of  Preparation:  March  1995.  Shelf  Life:  5  years.  Whitehall  Laboratories  Limited.  Huntercombe  Lane  South,  Taplow,  Maidenhead,  Berkshire  SL6  OPH.    Trade  Mark 
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All  the  fun  of  the 
fair  with  Robinson 


Robinson  Healthcare  is 
offering  a  top  of  the 
range  Philips  camcorder 
as  the  star  prize  in  its 
latest  promotion. 


Entitled  'All  the  fun  of 
the  fair',  sales  of 
Robinson  products  can 
earn  retailers  points 
which  can  be  exchanged 
for  prizes.  Products 
involved  in  the 
promotion  include 
Fastaid  adhesive 
plasters,  Fastaid  Heat 
Pads,  Robinson  Soft  & 
Gentle  Baby  Wipes  and 
the  insect  repellent 
Mosi-Guard. 

The  promotion's 
literature  has  a  shooting 
gallery  and  fun  fair 
theme  and  incorporates 
a  catalogue  detailing  the 
wide  range  of  prizes  on 
offer. 

Robinson  Healthcare. 
Tel:  01246  220022. 


The  power  of  lipstick  in  the  UK 


British  women  spend 
over  £5  each  year  on 
their  lips,  according  to 
the  latest  report  from 
Datamonitor. 

The  lip  make-up 
market  is  now  worth 
£133  million  (  in  1994), 
having  grown  5.8  per 
cent  from  1993. 

The  top  three  brands, 


along  with  Boot's  own- 
label,  account  for  over  50 
per  cent  of  the  market, 
and  Boots'  own-label 
remains  the  nation's 
number  one  lipstick. 

The  other  top  three 
brands  are  Max  Factor, 
Avon  and  Rimmel. 
Datamonitor.  Tel:  0171  625 
8548. 


Cotton  on  to  Numark  deals 


This  month  Numark  is 
featuring  a  three  for  the 
price  of  two  offer  on  its 
cotton  wool. 

Consumers  will  be  able 
to  take  advantage  of  the 
offer  on  two  products  — 
Cotton  Wool  Pleats  50g 
and  Cosmetic  Pads  100s. 
The  promotion  also 
includes  SO.  10  off  the 
normal  retail  price  of 
other  Numark  facial 
cotton  wool  products. 

The  company  is  also 
promoting  its  three 
babycare  lines  with  SO. 20 


off  Baby  Wipes  100s, 
Nursery  Cotton  Wool 
Pleats  200g  and  Nursery 
Cotton  Wool  Rolls  350g. 

Numark  shower  gels 
and  dental  rinses  are  also 
on  offer  with  retail  prices 
being  reduced  by  30  per 
cent  and  40  per  cent 
respectively. 

In  branded  goods, 
Erasmic  Shave  Foam, 
Cuticura  Talc  and  Gillette 
Sensor  Excel  Razors  are 
also  on  offer. 
Numark  Ltd.  Tel:  01827 
69269. 


Pearl  Drops'  new  baking 
soda  variant  is  being 
supported  by  a  5500,000 
TV  campaign. 

Featuring  the  voice  of 
The  Word'  presenter 
Danni  Behr,  it  targets 
18-35-year-olds  in  the 


Anglia,  Central  and 
Carlton  regions  until 
mid-May.  A  second  burst 
in  September/October 
may  encompass  other  TV 
regions. 

Carter-Wallace  Ltd.  Tel: 
01303  850661. 


HAYFEVER 
STRIKES.. 


..sufferers  need 
immediate  relief 


Jj 

/(S§f 

Hayfever  relief 

'within  7  days  of 

beginning  treatment" 

Offiwitie 


EVE  DROPS  FOR 

HAYFEVER 


Hayfever  relief 
for  when  every 
second  counts 


(10 


(10 


Otrivine 
Antistin 


Fast  acting  hayfever  relief 
all  in  the  blink  of  an  eye 


CIBAVteson 

Ophthalmics 


<>FKI\  INK-  \  Nils  I  IN  ABRIDGED  PRESt  RIBING  INFORMATION 

rcdnc-  Jfiil  iijnrii!  ul  ih'e  i-yt  due  ti> siMs.irul  .in.l  perennul  .dlu^ie,  Mn.h.r,  h.i>  Ititt  ..r  .ill.  t;\  due  mri-n^t  ilust  Dosiifii-; 
AJuln  I  Of  2  drops  instilled  2-3  limes  per  .in  inloihc  conjunct!  hid  s.k  Childrtn  5-/2  wwh  u/k/ ibt  rWcWy  N<>  speufi 
performed  HI  ihesc  pjiicnts  hue  i"  possible  syslcmii  efictisuuiuin  musl  he  e«en.ised  jn.l  ihe  di'sj^e  reduced  i"  1  dm; 


e1i»nniil.ili..n  Pa-sen, 


ii  p 


iypcn 


n  r».in 


unless  tiinsnleitd  t  .stiiti.il   /  Inn'  hit  i„«i\     Nihil'  n  |inntil  II,.  n     Sli^l.l  H  in  .Mil  lm.il  ■.HiiuiUS!  v  imiii    Vtn  i  >i  t.isu  in.illv 

blurred  vision,  headache  and  drowsiness  Ovtnfautjp:  There  isno  experience  of  overdosage  fL  Number  8685/0002  PA  Number  5X2/6/1 
LIB  A  Vision  Ophthalmic v  Flanders  Road  Hedge  End.  Southampton,  SO.W2LC  England  Bush  NHS  price  1 1  83.  Legal  Category  LB  Date 
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The  Cumfy  Bank  Care 
System  from  Posture 
Products  is  now  available 
through  Philip  Harris 
Medical.  The  company  is 
also  in  discussion  with 


Posture  Products  Ltd.  Tel: 
01395  224455. 

New  association 

A  new  trade  association, 
the  Absorbent  Hygiene 
Products  Manufacturers 
Association,  has  been 
inaugurated  to  serve  the 
non-commercial  interests 
of  UK  manufacturers  of 
feminine  sanitary 
protection,  disposable 
nappies  and  continence 
care  products  and  the 
consumers  of  such 
products. 

AHPMA.  Tel:  0121  373 
1105 

Hermesetas  promo 

Original  Hermesetas  is 
currently  being  supported 
nationally  by  an  extra 
value  promotion.  Running 
until  the  early  summer, 
the  promotion  will  offer 
10  per  cent  extra  free 
with  the  300  dispenser 
pack. 

The  Jenks  Group.  Tel: 
01494  442446. 


Ultra  protection  from  Blistex 


A  new  addition  to  the 
Blistex  lip  care  range 
offers  an  advanced 
SPF30. 

Blistex  Ultra 
Pr  otection  allows  up  to 
30  times  the  normal  sun 
exposure  time,  without 
burning.  Wing  packaging 
provides  full  product 
details  of  its  UVA  and 
UVB  protection  qualities. 
It  will  retail  at  £1.79. 

Dendron  hopes  that 
the  new  Blistex  product 
will  increase  year-roimd 
sales  of  the  brand  and  is 
supporting  it  with 
national  advertising  in 


young  women  s 
magazines. 


Return  of  King  Kong  for  Rinstead 
national  press  campaign 


Schering-Plough 
Consumer  Health  is 
supporting  the  Rinstead 
brand  with  another  King 
Kong  press  campaign. 
The  company  estimates 
that  1 1  million  people 
will  see  the  Rinstead 
advertising  campaign  an 
average  of  five  times. 

To  coincide  with  the 
advertising  campaign 


Schering-Plough  has  a 
special  offer  on  Rinstead 
products.  Pharmacists 
who  complete  a  Freepost 
order  form  will  receive 
bonus  stock  of  Rinstead 
Pastilles,  Adult  Gel  or 
Teething  Gel  equivalent 
to  14  as  12. 
Schering-Plough 
Consumer  Health.  Tel: 
01707  363636. 


Dendron  Ltd.  Tel:  01923 
229251. 

Limited  edition 
Polo  sprays 

For  a  limited  period 
during  June,  both  Polo 
and  Polo  Crest  Eau  de 
Toilette  will  be  available 
in  limited  edition  59ml 
sprays.  The  sprays, 
priced  at  S17.50,  will  be 
available  at  selected 
outlets  nationwide  from 
June  12. 

Prestige  &  Collections 
Ltd.  Tel:  0181  979  6699. 


Snappy  London 

Konica  has  launched  a 
new  compact  single-use 
camera,  aimed  at  the 
London  market. 

The  London  Film-In  is 
packaged  in  a  glossy, 
full-colour  outer 
wrapping  featuring  some 
of  the  traditional  tourist 
images  of  London, 
including  Big  Ben,  a 
black  taxi  cab  and  a  red 
double-decker  bus. 

Retail  prices  are  55.99 
for  the  standard  version 
and  £8.99  for  the  flash 
version  (trade  prices  of 
S2.85  and  £5.53 
respectively). 
Konica  UK.  Tel:  0181  751 
6121. 

Dispensing 
Scotch 

A  new  dispenser  for  the 
3M  print  film, 
Scotchcolor,  is  now 
available  from  Humatt. 

It  can  be  used  as  a 
counter  display,  or  can  be 
wall  mounted,  and 
carries  50  rolls  of  film  (a 
mix  of  ISO  100  and  ISO 
200  film  with  24  and  36 
exposures). 

Humatt  Ltd.  Tel:  0171  474 
6411. 
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With  over  25  years  of  manufacture  of  tried  and  trusted  baby  medicines, 
you  know  you  can  recommend  Dcntinox  with  confidence  for  use  from 
birth  onwards.  So  whether  it  is  wind  and  griping  pains,  cradle  cap  or 
teething  —  trust  Dentinox  to  make  it  better. 


TRIED  AND  TRUSTED  FOR  BABIE5 


Act-ve  ingredients  Dentinox  Infant  Colic  Drops  -  Activated  Dimethicone,  Dentinox  Teething  Gel  -  bgnocame  Hydrochloride  BP  (Udocaine  Hydrochloride  INN),  Cetylpyndimum  Chloride  BP.  Dentinox  Cradle  Cap  Treatment  Shampoo  -  Sodium  Lauryl 
Ether  Sulpho-sucanote.  Sodium  Lauryl  Ether  Sulphate  bcence  held  by:  DDD  Ltd,  94  Rickniansworth  Road,  Watford,  Herts  WD  I       Further  information  available  from:  Dendron  Ltd..  94  Rickmansworth  Road.  Watford  Hprt*  WD  I  111  Gj 


Hfe  HHH  BPBH  HHH  iillBIii 

rtn  ■  Ei^# 

PAC  K AG  E 


O/nofK/frre  "Tablets  200  mg 


Cimetidine  Tablets 

Each  tablet  contains  Cimetidine  Ph. Eur  200  mg 


56.1  tablets  in  calendar  blister  packs 

LENNON 
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Piroxicam  Capsules 


■H     Each  capsule  contains  Piroxicam  USP  10  mg 


_J§      56J  capsules  in  calendar  blisler  packs 


LENNON 


Packs 
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Lennon  Pharmaceuticals'  individually  blistered  calendar  packs  contain  full 
patient  information  leaflets  to  comply  with  European  Directive  92/27/EEC. 

Lennon  calendar  packs  only  take  a  minute  to  dispense,  saving  you  time. 

•  Lennon  individual  packaging  helps  build  patient  loyalty. 

With  Lennon  Pharmaceuticals  you  get  exactly  what  you  order  including 
daily  deliveries. 

Lennon  Pharmaceuticals  provide  a  quality  range  at  competitive  prices 
-  a  perfect  package. 


Call  our  Helpline  on  01484  608886  for  an  explanatory  booklet  on  the  EC  Directive. 


LENNON 

PHARMACEUTICALS 
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Moray  makes  a  comeback 


MORNY 


The  Morny  range  of  body 
lotions  and  bath 
products  is  being 
relaunched  this  summer 
by  International  Classic 
Brands. 

Repackaged  to  reflect 
its  English  heritage,  the 
range  comprises 


Moisturising  Perfumed 
Body  Lotion,  Luxury 
Bath  &  Shower  Gel," 
Luxury  Body  Powder 
and  a  three-bar  gift  box 
of  Perfumed  Fine 
English  Soap.  There  are 
three  variants:  English 
Rose,  French  Fern  and 


ON  TV  NEXT  WEEK 


Askit  Powders:  STV,  G,  C4 


Bisodol  Heartburn:  All  areas  except  CTV  &  TT 
Colgate  Total  Toothbrush:  All  areas 
Dove  Bar:  All  areas 


Dove  Shower:  All  areas 


Halls  Soothers:  All  areas 

IbuleveGel:  C4  

Ibuleve  Spray:  C4 


Imodium:  All  areas 


Movelat:  All  areas  except  GMTV 


Natural  Instincts:  GTV,  U,  STV,  C,  A,  HTV,  W,  M,  LWT,  CAR,  C4 
Pearl  Drops  Whitening  Toothpolish:  A,  C,  CAR 
Radox:  All  areas 


Remegel:  All  areas 


Seven  Seas  Cod  Liver  Oil:  G,  Y,  HTV,  C4,  GMTV 
Vaseline  Deodorants:  All  areas 


Yardley  Lasting  Performance  Lipstick:  C4 
Zantac  75:  All  areas 


GTV  Grampian,  BBorder,  BSkyB  British  Sky  Broadcasting, 
C  Central,  CTV  Channel  Islands,  LWT  London  Weekend, 
C4  Channel  4,  U  Ulster,  G  Granada,  A  Anglia,  CAR  Carlton, 
GMTV  Breakfast  Television,  STV  Scotland  (central), 
Y  Yorkshire,  HTV  Wales  &  West,  M  Meridian,  TTTyne  Tees, 
WWestcountry 


Original  Lavender. 

As  a  special 
introductory  incentive  at 
relaunch,  consumers  can 
purchase  three  items 
from  the  range  for  £5. 
International  Classic 
Brands.  Tel:  0181  579 
6060. 


Dali  creates 

another 

masterpiece 

Parfums  Salvador  Dali 
has  introduced  a  new 
Dali  fragrance  line  — 
Eau  de  Dali. 

The  fragrance  itself  has 
citrus  top  notes;  a  floral 
heart  with  notes  of  roses, 
lily  of  the  valley  and 
jasmine;  and  base  notes 
of  vanilla,  amber, 
sandalwood,  cedaiwood 
and  oakmoss. 

Available  as  a  30ml 
vapo  (£15.95),  its  bottle 
follows  the  Dali 
fragrance  trait  of  being  a 
representation  of  Dali's 
famous  nose  and  mouth. 
It  is  coloured  frosted 
pink  and  its  carton  is 
marbled  pink  with  a  gold, 
pink  and  white  trim. 
•  The  company  is  adding 
a  bath  line  to  its 
Dalissime  range  of  body 
lotion  (150ml,  £22.50), 
body  bath  (150ml,  £19), 
perfumed  soap  (150g, 
£13.50)  and  deodorant 
spray  (100ml,  £17). 
Creative  Fragrances  Ltd. 
Tel:  0181  391  4200. 


Colgate  springs 
into  Duo  Action 

Colgate-Palmolive  is 
reinforcing  its  position  in 
the  toothbrush  sector 
with  the  introduction  of 
another  new  brush  — 
Colgate  Duo  Action. 

It  features  bristles 
positioned  in  a  step 
formation  and  has  an 
easy  to  grip  handle.  It 
will  retail  at  SI. 79. 

The  company  says  that 
the  brush  should  benefit 
from  the  knock-on 
effects  of  a  £4.2  million 
package  behind  the 
Colgate  brand  this  year 
(which  includes  a 
professional  programme 
and  national  TV 
advertising). 
Colgate-Palmolive  Ltd. 
Tel:  01483  302222. 

Slick  fashion 
from  Cover  Girl 

Cover  Girl  is  introducing 
four  more  shades  to  its 
Naitslicks  range. 
The  new  Transparent 

Colour  Naiislicks  will  be 
available  from  July  in 
soft,  pastel  shades  of 
pink,  peach,  oyster  and 
almond.  They  will  retail 
at  £2.55  each. 
Procter  &  Gamble 
Cosmetic  &  Fragrances 
Ltd.  Tel:  01202  524141. 

Earth  Spirits 
moves  Max 
Factor 

In  August,  Max  Factor 
International  is 
introducing  Earth  Spirits 
Eyeshadow,  a  range  of  15 
single  eyeshadows  in 
natural,  earthy  shades. 

The  range  is  specially 
blended  with  micro 
colour  pigment  to  give 
long-lasting  colour  that  is 
fade-  and 

crease-resistant.  The 
eyeshadows  are 
packaged  singly  in  a 
cylindrical  compact  with 
a  clear,  screw-on  lid. 

Earth  Spirits 
Eyeshadow  will  retail  at 
£2.49,  although  there  is  a 
special  introductory  price 
of  £1.99  for  the  first  four 
weeks  of  the  launch. 
Procter  "t  Gamble 
Cosmetic  &  Fragrances 
Ltd.  Tel:  01202  524141. 


Pin  Up  Soft 


Pin  Up  Soft,  the  new 
perm  for  soft  waves  and 
curls,  is  owned  by  Fine 
Fragrances  &  Cosmetics, 
not  Elida  Gibbs  as  stated 
in  last  week's  issue  (C&D 
May  6,  p728).  Elida  Gibbs 
previously  owned  the 
brand. 

Lifeplan  prices 

Lifeplan  Products  has 
made  some  reductions  to 
both  its  trade  and 
consumer  prices  across  a 
range  of  products. 
Twenty-eight  items  have 
come  down,  giving  an 
overall  reduction  of 
around  2.5  per  cent  with 
many  individual  items 
reduced  by  much  more. 
Lifeplan  Products  Ltd.  Tel: 
01455  556281. 

Maws  distribution 

At  the  end  of  May,  Cow  & 
Gate  will  cease  to 
represent  Maws  and 
Culmak  in  the 
independent  pharmacy 
sector.  It  will  be  replaced 
by  an  exclusive  sales 
team  set  up  by  Maws 
itself. 

Maws  Group  Ltd.  Tel: 
01438  355500. 

Health  awards 

At  the  recent  Here's 
Health  Natural  Product 
Awards,  Tisserand  won 
two  categories:  best 
essential  oil  range  and 
best  product  range 
containing  essential  oils. 
Aromatherapy  Products 
Ltd.  I! el'  01273  325666, 


Rio  on  air 


Rio's  first-ever  TV 
campaign  theme  is  '5,740 
miles  away  from  any 
other  drink'.  It  is  due  to 
break  in  June.  To 
coincide  with  the 
campaign,  a  'Fruitcase 
Match'  incentive  scheme 
will  be  launched,  offering 
independents  the  chance 
to  win  up  to  £5  off  their 
next  case  of  Rio  by 
matching  the  fruit 
symbols  printed  on  case. 
Hall  &  Woodhouse  Take 
Home.  Tel:  01258  452141. 

Goldshield  outers 

The  outers  of  Imuderm 
and  Infaderm  have  been 
increased  to  sixes. 

Goldsl  ;ld 

Pharmaceuticals  Ltd.  Tel: 
0181  684  3664. 
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Clockwork  Lemon? 


Regular  customers  know  all  about 
the  benefits  of  Fybogel  Orange, 
and  now  new  Fybogel  Lemon  will 
give  them  another  reason  to  keep 
coming  back  to  your  pharmacy. 

In  competitive  taste  tests,  the  new 
lemon  flavour  proved  to  be  the 


most  popular 
alternative  to  the 
favourite,  Fybogel 
Orange.  And  with 
their  bright  new 
OTC  packaging, 
both  flavours  are 


bound  to  appeal  to  the  eye  as  well 
as  the  tastebuds. 

With  a  choice  of  delicious  flavours, 
Britain's  favourite  fibre  drink  is 
going  to  gain  even  more  regular 
customers. 


vvnicn  is  sure  to  Keep  your 
turnover  regular,  too. 


Fybogel  Pharmacy  Prescribing  Information 

Indications:  Conditions  requiring  a  high-fibre  regimen,  eg  relict  of 
constipation  and  maintenance  of  regularity.  Dosage  and 
Administration:  (To  be  taken  in  water)  Adults  and  children  over  12:  One 
sachet  morning  and  evening.  Children  6-12  years:  Half  to  one  level  5ml 
spoonful  depending  on  age  and  size,  morning  and  evening.  Children 
under  6  years:  To  be  taken  only  on  medical  advice.  Contra-indications, 
Warning,  etc.:  Fybogel  is  contra-indicated  in  cases  of  intestinal 
obstruction,  faecal  impaction  and  colonic  atony.  Each  sachet  contains 


3.5g  Ispaghula  husk  BP  and  also  contains  aspartame  Legal  Category: 
GSL.  Method  of  sale:  Through  registered  pharmacies.  RSP  Price:  At 
March  '95  10  Sachets  £1.38.  PL  No.;  Fybogel  0044/0041,  Fybogel  Orange 
0044/0068,  Fybogel  Lemon  0044/0117.  Reckitt  &  Colman  Products  Ltd, 
Hull,  HU8  7DS,  from  whom  further  information  is  available.  Fybogel, 
Fybogel  Orange,  and  the  sword  and  circle  are  trademarks  of  Reckitt  & 
Colman  Products  Ltd.  Date  of  preparation:  01/03/95. 

Reckitt  &  Colman  Products  Limited 


CD 


Ixercise-induced  asthma  underestimated 


General  practitioners  and  prac- 
tice nurses  underestimate  the 
incidence  of  exercise-induced 
asthma  because  of  poor  ques- 
tioning techniques  and  under- 
reporting by  sufferers,  according 
to  a  practice-based  survey  in 
Leicestershire. 

Up  to  eight  in  ten  asthmatics 
suffer  from  activity-induced 
asthma,  but  the  majority  of  GPs 
estimated  it  to  be  half  that  figure. 


Such  confusion,  together  with  the 
absence  of  specific  advice  from 
the  British  Thoracic  Society  on 
the  management  of  exercise- 
induced  asthma,  has  led  to  the 
publication  of  a  set  of  guidelines 
by  the  researchers  of  the 
survey. 

Although  91  per  cent  of  GPs 
surveyed  agreed  that  asthma 
should  not  impose  limitations  on 
sufferers'  ability  to  do  exercise, 


the  majority  of  asthmatics  did  so 
because  they  accepted  it  as  a 
normal  way  of  life  for  those  with 
asthma. 

Confusion  over  the  signif- 
icance of  other  everyday  activites 
in  exercise-induced  asthma,  and 
inadequate  questioning  by  the  GP 
and  nurse  are  also  thought  to  lead 
to  under-reporting. 

Dr  Mike  Morgan,  consultant 
chest   physician    at  Glenfield 


Hospital  in  Leicester,  says  that, 
although  over  three-quarters  of 
GPs  said  they  would  treat  this 
type  of  asthma  by  increasing  the 
dose  of  inhaled  steroid,  he 
believes  this  is  only  good  practice 
if  the  patient's  asthma  symptoms 
are  poorly  controlled  —  even  in 
the  absence  of  exercise.  Pre- 
medication with  inhaled  beta- 
agonists  is  a  suitable  alternative 
treatment. 


Mortality  affected  by  choice 
of  alcoholic  drink 


A  moderate  intake  of  alcohol  in 
the  form  of  wine  appears  to 
reduce  mortality.  However,  this 
does  not  apply  to  beer  and  spirits, 
according  to  a  study  published  in 
the  British  Medical  Journal. 

A  prospective  population  study 
of  over  1,300  Danish  men  and 
women  looked  at  the  association 
between  intake  of  different 
alcoholic  drinks  and  mortality 
risk.  Drinkers  of  three  to  five 
glasses  of  wine  a  day  had  half  the 


risk  of  dying  as  those  who  never 
drank  wine.  However,  drinking 
three  to  five  measures  of  spirits  a 
day  increased  the  relative  risk  of 
mortality  from  1.00  for  those  who 
never  drank  to  1.34.  No  assoc- 
iation was  found  between  beer 
consumption  and  mortality. 

The  authors  attribute  the  lower 
figure  in  wine  drinkers  largely  to  a 
decrease  in  mortality  from  cardio- 
vascular and  cerebrovascular 
disease. 


Conversion  problems  for  hospital  doctors 


Many  hospital  doctors  are  unable 
to  convert  between  mass  con- 
centrations, dilutions  and  per- 
centage concentrations,  reveals  a 
study  in  the  British  Medical 
Journal. 

Around  half  of  the  150  doctors 
who  took  part  in  the  study  were 
unable  to  convert  drug  doses 
correctly  from  a  percentage 
concentration  or  dilution  to  the 
more  conventional  mass  concen- 
trations. Replies  varied  by  as 


many  as  three  orders  of  magnitude. 

Of  the  11  doctors  who  were 
satisfied  with  the  current  lab- 
elling arrangements,  six  were 
unable  to  answer  any  of  the  five 
questions  correctly  and  only  two 
gave  five  correct  answers.  The 
authors  concluded  that  all  drugs, 
especially  those  used  in  medical 
emergencies,  should  be  measured 
in  a  standard  way,  as  a  mass 
concentration,  to  avoid  poten- 
tially hazardous  confusion. 


Patients'  fears  a  barrier  to  steroid  use 


Although  inhaled  steroids  are 
now  recognised  as  the  mainstay 
of  asthma  treat  ment,  a  survey  has 
revealed  that  over  50  per  cent  of 
GPs  agree  that  patient  concerns 
about  side-effects  sometimes 
prove  a  barrier  to  prescribing. 

The  survey,  developed  in 
conjunction  with  the  GPs  in 
Asthma  Group  and  the  National 
Asthma  Campaign,  found  that 
almost  nine  out  of  ten  GPs  agreed 
that  their  patients  were  con- 
cerned about  the  long-term 
effects  of  oral  steroids,  and  two 


out  of  three  GPs  surveyed  felt 
their  patients  were  worried  about 
the  long-term  effects  of  inhaled 
steroids. 

Just  over  half  (51  per  cent)  of 
the  GPs  believed  that  patients  do 
not  understand  the  need  for 
prophylactic  inhaled  steroids. 

The  NAC  has  developed  a 
leaflet  explaining  steroids  to 
patients.  Free  copies  are  available 
by  writing  to: 

Shire  Hall  Communications, 
Freepost,  3  Olaf  Street,  London 
W11  4BE. 


SCRIPT  SPECIALS 


Once  daily  Epilim  Chrono  500mg  in  UK 


Epilim  Chrono  500mg,  the  UK's 
first  once  a  day  sodium  valproate, 
is  now  available.  The  new  tablets 
are  fully  bioequivalent  to  the 
conventional  Epilim  500mg,  but 
the  controlled  release  form- 
ulation allows  for  less  frequent 
dosing.  Patients  can  be  switched 
from  the  conventional  twice  daily 
Epilim  to  once  daily  Epilim 
Chrono.  The  total  daily  dose 
should  not  be  altered  on  switch- 


ing. Epilim  Chrono  tablets  should 
be  swallowed  whole  and  not 
crushed. 

Epilim  Chrono  500mg  is  avail- 
able in  packs  of  100  tablets  at  a 
basic  NHS  price  of  £19.25. 

Applications  have  been  made 
by  Sanofi  Winthrop  to  add  once  a 
day  dosing  to  the  licences  of  the 
200mg  and  300mg  tablets. 
Sanofi  Winthrop  Ltd.  Tel:  01483 
505515. 


Controlled  Release 


,,dV«i|>r°Vm,  Eur 


100  Tablets 


Medic-Aid  launches  improved  Porta-Neb 


Medic-Aid  has  launched  an 
upgraded  Porta-Neb  nebuliser 
compressor  which  provides  con- 
tinuous delivery  without  the  need 
for  a  cool-down  period. 

The  new  compressor  uses  the 
same  nebuliser  drug  vessels 
(Sidestream  and  Ventstream)  as 
the  existing  Porta-Neb  50  but  is 
continuously  rated,  which  means 
it  does  not  need  the  usual 
20-minute  cool-down  time,  an 
important  factor  on  hospital 
wards.    The    Porta-Neb  and 


Sidestream  package  retails  at 
SI  09. 50. 

Other  features  include  a  three- 
year  guarantee;  a  smooth  easy  to 
clean  design;  a  clear  usage  guide 
on  the  inside  lid;  new  shape  and 
moulding  for  portability;  and  a 
larger,  watertight  storage  com- 
partment. The  machine  is  also 
quieter,  with  a  50  per  cent 
reduction  in  noise.  Instruction 
posters  on  the  use  of  nebuliser 
systems  are  also  available. 
Medic-Aid  Ltd.  Tel:  01243  267321. 
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TAKE  A  CLOSER 
LOOK  AT  BISODOL 

HEARTBURN 

Contains  Magaldrate  USP,  Alginic  Acid  Ph.  Eur.,  Sodium  Bicarbonate  Ph.  Eur. 


Examine  Bisodol  Heartburn,  and  you'll  discover  a  real  difference  from 
many  other  heartburn  treatments  -  the  proven  rafting  agent,  alginic  acid.  Alginic  acid 
gives  long-lasting  protection  from  the  burning  pain  of  rising  acid,  while  two  powerful 
antacids  quickly  neutralise  painful  acid  in  the  stomach.  So  new  Bisodol  Heartburn 
provides  fast-acting  and  long-lasting  relief  from  heartburn. 

We're  following  last  year's  massive  £2m  launch  with  another  £1 .2m  national  TV  spend  this  year. 
And  Bisodol  Heartburn  offers  all  the  advantages  of 
eye-catching  packaging  and  a  name  that  won't  leave 
your  customers  guessing. 

See  how  sales  grow  -  with  Bisodol  Heartburn! 

Contact  your  Whitehall  representative  today. 


BISODOL  HEARTBURN. 
WORKS  FAST  AND  LASTS. 


•  Fast  Relief 


■Long-Lasting  Protection 


PRODUCT  INFORMATION  BISODOL  HEARTBURN  Presentation:  Tablet  for  oral  administration.  Each  tablet  contains  Magaldrate  USP  400  mg,  Sodium  Bicarbonate  Ph 
Eur  100  mg  and  Alginic  Acid  Ph  Eur  200  mg.  Uses:  Alleviates  the  painful  conditions  resulting  from  gastric  reflux.  It  is  indicated  in  heartburn,  including  heartburn  of  pregnancy, 
reflux  oesophagitis,  hiatus  hernia,  regurgitation  and  all  cases  of  epigastric  distress  associated  with  gastric  reflux  Dosage:  Adults  and  the  elderly:  Suck  or  chew  one  or  two 
tablets  after  meals  and  at  bedtime.  Children  6-12  years:  One  tablet  after  meals  and  at  bedtime  Not  recommended  for  children  under  6  years  of  age.  Contraindications: 
Hypersensitivity  to  any  of  the  ingredients.  Interactions:  Reduces  absorption  of  tetracyclines.  Special  Warnings:  Patients  with  renal  impairment  should  not  use  this 
product  except  under  the  advice  of  a  doctor  Side  Effects:  Abdominal  distension  and  flatulence  may  occur.  Effects  on  ability  to  drive  and  use  machines:  None 
stated.  Incompatibilities:  None  stated.  Use  during  pregnancy  and  lactation:  Can  be  used  during  the  last  six  months  of  pregnancy.  Overdosage:  Abdominal 
distension  and  diarrhoea  may  occur  Pharmaceutical  Precautions:  No  special  precautions.  Legal  Category:  GSL  Package  quantities  (Ex  VAT):  10  £0.93; 
20  £1.66.  Product  Licence  No:  PL  0165/0080  Date  of  Preparation:  April  1995  Shelf  Life:  3  years. 


WHITEHALL  LABORATORIES  TAPLOW  BERKS  SL6  OPH.    TELEPHONE  01628  669011  -trademark 


PHARMACY  PROFILE 


The  judges  in  the  Glaxo 
PSiarmaceutscals 
PI  Hi  '  minunity 
Pharmacy  Award 
praised  the  winner, 
Terry  SVSagosre,  for 
serving  his  community 
"with  panache"  and 
featuring  "all  that  is 
good  in  UK  pharmacy 
practice".  Adrienne  de 
Mont  talks  to  him  about 
his  style 

Terry  Maguire  believes  his 
smoking  cessation  pro- 
gramme has  been  the 
most  successful,  both 
professionally  and  com- 
mercially, of  all  the  services  he 
has  developed  in  his  Belfast 
pharmacy  over  the  past  nine 
years. 

"We  had  a  certain  reluctance  to 
become  involved  at  first  because 
to  some  extent  we  felt  it  wasn't 
our  business  whether  people 
smoked  or  not,"  he  explains. 

"But  if  a  medicine  is  made  less 
effective  when  someone  smokes, 
or  if  smoking  makes  their 
symptoms  worse,  then  it's  our 
legitimate  and  professional  res- 
ponsibility to  try  to  persuade 
them  to  stop.  Even  so,  we 
approach  them  along  the  lines 
of  ...  'It's  up  to  you  whether  or  not 
you  give  up  smoking  but,  if  you 
want  to,  we  will  help  as  much  as 
we  can.'  If  they  don't  want  to,  it 
won't  work.  All  we  can  do  is 
educate  and  motivate." 

Mr  Maguire  developed  the 
programme  that  is  now  available 
as  the  PAS  Smoking  Cessation 
Model  for  Community  Pharmacy. 
He  claims  to  achieve  a  46  per  cent 
success  rate  with  people  who 
complete  the  full  programme, 
which  costs  S25  for  a  series  of 
consultations  with  a  pharmacist. 
He  sees  clients  every  week  for  the 
first  month,  then  monthly  until 
they  have  stopped  smoking.  He 
gives  as  much  encouragement  as 
he  can  for  what  will  be  "one  of  the 
most  traumatic  and  upsetting 
times  of  a  smoker's  life". 

"There's  far  more  to  smoking 
cessation  than  selling  a  packet  of 
nicotine  patches,"  he  adds. 

TIME  IS  MONEY 

Pharmacists  often  complain  that 
they  don't  have  the  time  for  the 
intensive  counselling  and  support 
that  is  needed,  but  Mr  Maguire's 
experience  has  shown  that 
people  are  prepared  to  pay  for  a 
pharmacist's  time  in  this  respect. 

His  venture  into  cholesterol 
testing  has  been  less  successful. 
"There  was  terrific  interest  seven 
or  eight  years  ago,  but  it's  fallen 


off  considerably.  The  public  are 
rather  confused  about  its  value, 
following  various  academic  de- 
bates and  the  Government's 
attitude  to  screening. 

"In  the  early  days  we  anti- 
cipated that  the  Government 
would  be  committed  to  screening 
at-risk  groups,  with  pharmacists 
running  a  service  linked  with  GPs, 
but  that  didn't  happen.  Nor  has 
there  been  as  much  interest  as 
expected  from  GPs,  who  might 
want  to  use  cholesterol  as  a 
monitor  of  therapeutic  outcome." 

But  GPs  have  shown  con- 
siderable interest  in  therapeutic 
drug  monitoring,  notably  for 
theophylline.  A  two-year  study,  in 
which  Mr  Maguire  monitored 
about  30  asthmatics,  found  that 
most  were  on  subtherapeutic 
doses.  He  showed  that  their 
symptoms   were    much  better 


controlled  once  their  plasma 
levels  were  brought  into  the 
therapeutic  range.  He  also  found 
that  many  did  not  need  to  take 
theophylline  at  all. 

TOP  TEST 

Blood  pressure  monitoring,  too, 
has  been  much  more  popular  than 
cholesterol  testing.  He  charges 
52,  which  he  believes  is  cost- 
effective  in  spite  of  having  to 
spend  time  counselling. 

"Instead  of  being  in  the 
dispensary,  I'm  increasing  my 
advisory  role  and  creating  good- 
will," he  explains.  "As  phar- 
macists, we  are  dreadful  time 
managers.  We  have  fallen  into  the 
trap  that,  because  of  our 
professional  need  to  be  involved 
with  dispensing,  we  feel  we  need 
to  be  involved  in  every  step.  I  still 
insist  on  checking  every  dis- 


pensed medicine  before  it  goes 
out,  but  it's  tempting  to  stand 
behind  a  computer  all  day  rather 
than  to  face  the  challenge  of  going 
out  into  the  shop  and  dealing  with 
patients  who  may  have  difficult 
problems. 

"We  need  to  assess  what  our 
marketing  mix  is  —  what  we're 
selling.  We're  no  longer  in  the 
business  of  supplying  medicines, 
but  in  supplying  healthcare.  If  we 
fail  to  supply  these  needs,  then 
other  people  will  fill  the  niche  in 
the  market  instead  of  us." 

In  extending  his  own  marketing 
mix,  Mr  Maguire  has  tried  to 
"many  the  commercial  and 
professional".  He  offers  a  neb- 
uliser  service,  using  a  competitive 
range  from  Timesco  and  offering 
to  obtain  spare  parts  for  people 
who  would  otherwise  have  to 
Continued  on  p768  ► 
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WE  MAY  HAVE  CHANGED  THE  NAME 
BUT  THE  TRUSTED  FORMULAJS  STILL  THE  SAME 


PARACETAMOL  ORAL  SUSPENSION 


RELIEF  FROM  PAIN 
AND  FEVER  /~y 


u 


MEDINOL 

RELIEF  FROM  PAIN 
AND  FEVER  /> 

Cupanol,  the  fastest  growing  and  No2  branded  paracetamol  suspension  for 
children's  pain  relief,  is  now  called  MEDINOL. 

Only  the  name  has  changed:  MEDINOL  continues  to  offer  the  same  effective  pain 
and  fever  relief  that  your  customers  have  come  to  know  and  trust. 

MEDINOL  is  sugar  and  colour  free  and  contains  no  animal  fats  or  alcohol.  It  is  easy 
to  pour  and  its  pleasant  strawberry  flavour  makes  it  easy  to  take. 

MEDINOL  will  be  backed  by  a  wide  promotional  campaign  both  to  consumers  and 
healthcare  professionals.  Excellent  deals  available,  so  ask  your  Seton  representative. 

Essential  Information.  Presentation:  Strawberry  flavoured  sugar  and  colour  Free  suspension  Each  5ml  of  Medmol  Under  6  contains  1  20mg  Paracetamol  BP  Medinol  Over  6  contains  250mg  Paracetamol  BP  in  each  5ml  Uses:  For  the 
i  relief  of  pain  and  feverish  conditions  Dosage  and  Administration:  Medinol  Under  6  ■  Infants  under  3  months  2  5ml  four  times  daily  for  babies  developing  a  fever  following  vaccination  at  2  months,  Infants  3-12  months  2  5  ■  5ml  four 
times  daily,  Children  1  -  5  years  two  5ml  spoonfuls  four  times  daily.  Children  over  5  years  three  to  four  5ml  spoonfuls  four  times  daily  Medinol  Over  6  -  Children  6  -12  years  5  -  10ml  four  times  daily.  Adults  and  Children  over  12  years  10 
-  20ml  four  times  daily  In  all  cases  do  not  repeat  doses  more  frequently  than  every  4  hours  Do  not  take  more  than  four  doses  in  24  hours  Contra-indications  and  warnings,  etc:  To  be  used  with  caution  in  patients  with  impaired  kidney 
or  liver  function  Side  and  adverse  effects:  Side  effects  are  rare  in  therapeutic  doses  Reports  of  adverse  reactions  are  rare  and  generally  associated  with  overdosage  Costs  R.S.P.  (inc  VAT|:  Medinol  Under  6,  70ml  £1  45,  140ml  £2  68 
(PL  0338/00331,  Medinol  Over  6,  1 00ml  £2,26,  200ml  £3  60  (PL  0338/0069|  Legal  Category:  P  Further  information  is  available  on  request.  Product  licence  Holder:  Cupal  Ltd  Distributor:  Seton  Healthcare  Group  pic, 
Tubiton  House,  Oldham  OL1  3HS,  Lancashire  Tel  0161-652  2222  Date  of  Preparation:  20  April  1995  Medinol  is  a  Trade  Mark  of  Seton, 
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travel  all  the  way  across  Belfast 
for  them. 

He  has  also  been  involved  in 
helping  patients  with  cystic 
fibrosis,  including  advising  on 
aseptic  technique  when  patients 
have  to  administer  their  own 
intravenous  antibiotics  at  home. 
He  takes  a  special  interest  in 
people  with  phenylketonuria, 
advising  on  diets  and  the  products 
available. 

"Once  you  are  committed  to 
helping  these  patients,  you  have 
to  learn  as  much  as  you  can  about 
their  condition.  But  learning  by 
involvement  is  the  most  satisfying 
way  of  learning.  It's  extremely 
rewarding  when  you  see  children 
with  cystic  fibrosis  doing  well  at 
school  when  20  years  ago  they 
would  have  been  dead." 

Another  good  learning  exercise 
has  been  to  service  a  small 
residential  home  for  psychiatric 
patients  who  have  intense  and 
specific  drug  needs. 

One  major  project  has  been  to 
develop  a  practice  formulary  for  a 
local  surgery  of  five  GPs.  Initially 
he  wrote  to  12  practices  —  about 
50  individual  GPs  —  offering  this 
service.  He  heard  nothing  for  over 
a  year,  then  one  practice  asked 
for  his  help  when  it  went 
fundholding. 

He  agreed  to 
meet  the  doc- 
tors for  a  two- 
hour  session  on- 
ce every  two 
months,  to  con- 
sider one  thera- 
peutic class  at  a 
time.  Together 
they  reached  a 
consensus,  which 
serves  80  per 
cent  of  patient's 
prescribing  needs,  while  allowing 
the  GPs  to  keep  some  of  their 
favourite  treatments  in  spite  of  Mr 
Maguire's  suggestions  that  they 
might  not  be  the  most  rational 
choices. 

The  formulary  now  covers  nine 
categories  and  is  being  updated  at 
a  two-hour  meeting  held  every  six 
months. 


Instead  of  being 
in  the  dispensary, 
I'm  increasing  my 
advisory  role  and 
creating  goodwill 


Taking  a  customer's  blood  pressure 
clinical  testing 

"It  was  a  terrific  educational 
programme  for  me,  as  I  had  to 
justify  my  reasons  for  including  or 
excluding  different  products,  and 
had  to  spend  a  lot  of  time 
preparing  for  the  meetings." 

The  doctors  op- 
posed a  policy  of 
generic  prescrib- 
ing, but  have  in- 
creased their  pro- 
portion of  generic 
prescriptions  from 
23  to  33  per  cent 
since  the  form- 
ulary was  intro- 
duced. They  did, 
however,  agree  to 
limit  their  pre- 
scriptions to  28 
days  supply  after  Mr  Maguire 
insisted  that  to  prescribe  larger 
quantities  was  wasteful  and 
resulted  in  medicines  being 
dumped. 

By  using  the  formulary,  the 
practice  saved  £55,000  in  pre- 
scribing costs  in  the  year  to 
November,  1994,  and  leapt  up  the 
Eastern  Board's  league  table  of 


in  the  quiet  area  used  for  displaying  health  booklets,  counselling  and 
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Terry  Maguire:  marrying  the  commercial  and  professional 


rational  prescribers.  The  time  he 
spent  discussing  the  formulary 
out  of  working  hours  was 
rewarded  with  a  professional  fee 
which  he  agreed  with  the  GPs  in 
advance. 

He  believes  that  a  useful  source 
of  information  for  pharmacists 
setting  up  formularies  is  the 
'Index  of  available  literature  for 
community  pharmacists'.  It  gives 
references  to  recent  clinical 
articles  published  in  the  main 
pharmacy  journals.  Mr  Maguire 
set  up  and  updates  the  index, 
which  is  published  by  the  Welsh 
Committee  for  Postgraduate 
Education  and  is  distributed  by 
the  National  Pharmaceutical 
Association. 

BETTER  AMBIENCE 

Despite  his  business  being  just  off 
the  notorious  Falls  Road,  it  has 
grown  from  strength  to  strength, 
boosted  by  a  refit  which  — 
although  it  increased  the  turnover 
only  slightly  —  vastly  improved 
the  working  environment. 

The  aisles  between  gondolas 
were  widened  and  an  alcove  was 
created  close  to  the  dispensary, 
where  advice  can  be  given  and 
clinical  tests  carried  out.  At  first 
he  considered  screening  this  area 
from  public  view,  but  decided 
against  it. 

"A  quiet  area  is  less  formal  and 
provides  easier  access  than  a 
closed  room,"  he  thinks. 

Although  the  pharmacy  is 
surrounded  by  a  huge  residential 
population,  it  is  a  long  way  from 
the  nearest  surgeries,  so  he  has 
had  to  find  ways  of  encouraging 
customers  to  come  back. 

He  knows  most  of  his  cus- 
tomers well  and  introduced 
patient  medication  records  soon 
after  buying  the  business.  He 
holds  records  on  4,500  patients,  of 


whom  70-80  per  cent  are  regulars. 

"I  fully  support  patient  reg- 
istration with  pharmacies  as  the 
way  forward.  Most  people  on 
chronic  medication  prefer  to  get 
their  medicines  dispensed  at  the 
same  pharmacy.  I  believe  that's  a 
strength  we  should  build  on. 

"Registration  allows  us  to  get 
on  with  other  roles,  not  just  our 
supply  function,"  he  says. 

LIFE  AND  TIMES 

Terry  Maguire  studied  pharmacy 
at  the  Queen's  University  of 
Belfast,  then  stayed  on  to  do  a 
PhD  in  pharmacology.  He  com- 
pleted his  preregistration  training 
at  a  pharmacy  in  West  Belfast  and 
managed  a  pharmacy  for  two 
years  after  registering  in  1984. 

He  bought  the  pharmacy  in 
Beechmount  Avenue  in  1986.  He 
has  one  full-time  and  two 
part-time  counter  assistants,  plus 
a  preregistration  graduate.  Last 
September,  he  bought  another 
pharmacy  half  a  mile  up  the  Falls 
Road,  so  he  now  has  a  pharmacist 
in  each  business  and  covers  their 
days  off  himself. 

He  is  co-ordinator  of  the 
Diploma/MSc  in  community  phar- 
macy at  the  Queen's  University 
and  regularly  speaks  at  CPPE 
courses  and  workshops.  He  is 
vice  president  of  the  Pharm- 
aceutical Society  of  Northern 
Ireland  until  September. 

He  and  his  wife,  Catharine, 
have  four  children.  In  his  spare 
time  he  likes  to  keep  fit. 

His  first  prize  in  the  Glaxo 
Pharmaceuticals  UK/C&D  Com- 
munity Pharmacy  Award  was  a 
trip  to  the  conference  of  the 
American  Pharmaceutical  Assoc- 
iation in  Orlando,  Florida,  last 
March,  which  he  describes  as 
"enlightening".  But  more  of  that 
later  ... 
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EC  MATTERS 


Self-medication  within 
the  European  Union 


Leonor  Neves  Wiesner,  legal  adviser  of  AESGP  (the 
European  Proprietary  Medicines  Manufacturers 
Association)  discusses  recent  developments  in  the 
Community's  public  health  strategy 


Article  129  of  the  Treaty  of 
Maastricht  gave  the  Euro- 
pean Union  its  first  oppor- 
tunity to  act  in  the  field  of 
public  health;  to  create  a 
broad  and  coherent  public  health 
strategy,  with  clear  aims  and 
priorities. 

A  Communication  on  the 
Framework  for  Action  in  the  Field 
of  Public  Health  was  adopted  by 
the  European  Commission  in  Nov- 
ember, 1993.  It  identified  key 
areas  for  community  action  and 
set  out  the  strategy  to  achieve  the 
objectives.  The  Communication 
points  out  the  need  for  well 
balanced  responses  to  the  social 
pressures  on  the  individual  (such 
as  smoking  cessation,  diet  and 
exercise),  better  structuring  and 
financing  of  healthcare  to  mini- 
mise costs,  cutting  out  ineffective 
treatments  and  evaluating  medi- 
cal equipment  and  medicines  in 
cost/benefit  terms. 

It  also  emphasises  that  within 
the  last  few  decades,  public 
health  has  increasingly  focused 
on  an  individual's  responsibility 
for  their  own  health,  as  well  as  on 
behavioural  changes  to  prevent 
the  onset  of  disease. 


The  Communication  sets  out 
criteria  for  establishing  priority 
areas  for  community  action,  and 
concludes  with  a  list  of  eight 
areas  where  such  programmes 
could  provide  most  benefit  at 
community  level. 

Programmes  have  already  been 
presented  in  some  of  these  areas. 
One  consists  of  a  proposal  for 
health  promotion,  education,  in- 
formation and  training  within  the 
Framework  for  Act  ion  in  the  Field 
of  Public  Health  (COM  (94)  202 
final).  This  proposal  was  adopted 
by  the  European  Commission  on 
June  1,  1994. 

According  to  the  proposal,  the 
main  health  determinants  over 
which  the  individual  may  exer- 
cise discretion  are: 

•  nutrition 

•  consumption  of  alcohol,  tob- 
acco and  drugs 

•  physical  and  mental  health 

•  medicines  and  medication. 

In  this  last  area,  there  is 
extensive  reference  to  self-med- 
ication. It  is  stated  that  recent 
years  have  seen  an  increasing 
trend  towards  the  use  of  medi- 
cines available  without  prescrip- 
tion. This  is  partly  a  result  of 


Leonor  Neves  Wiesner 


people's  desire  to  take  respon- 
sibility for  their  own  health  and  to 
media  coverage  of  self-medication. 

Sensible  self-medication  may 
also  help  reduce  health  expend- 
iture by  cutting  the  number  of 
medical  consultations.  The  trend 
towards  self-medication  must  be 
accompanied  by  appropriate  in- 
formation. Giving  people  more 
choice  and  responsibility  also 
means  ensuring  they  are  equip- 
ped to  make  sensible  choices. 

Pharmacists  have  a  key  role  to 
play  in  providing  assistance, 
advice  and  information  to  help 
people  understand  what  self- 
medication  products  do,  how  to 
use  them  and  when  a  doctor 
should  be  consulted.  To  help, 
they  will  need  tailored  inform- 
ation and  appropriate  training. 

Doctors'  prescribing  policy  can 
also  have  an  important  impact 
both  on  health  costs  and  on 
increasing  people's  responsibility 
for  looking  after  their  health. 

For  the  moment,  discussions 
on  this  programme  are  being  held 
within  other  Community  institu- 
tions. The  European  Council  has 
set  up  a  working  group  to  discuss 
the  matter.  It  is  expected  that  the 
Health  Council,  to  be  held  on  May 
23,  will  adopt  a  Common  position. 

On  March  15,  the  European 
Parliament  adopted  the  proposal 
in  first  reading.  It  was  encour- 
aging to  see  that  it  even  rein- 
forced the  position  taken  by  the 
Commission  on  self-medication, 
by  underlining  the  need  to 
support  and  monitor  develop- 
ments in  co-operation  with  gen- 
eral practitioners  and  pharma- 
cists. It  also  stated  that  support 
should  be  given  to  the  training  of 


health  professionals  in  health 
promotion,  the  prevention  and 
early  detection  of  diseases,  and 
information  on  the  use  of 
medicines,  including  self-medication. 

Another  proposal  with  reper- 
cussions on  the  non-prescription 
medicines  sector  was  the  Com- 
munication from  the  Commission 
to  the  Council  and  the  Parliament 
on  the  Outlines  of  an  Industrial 
Policy  for  the  Pharmaceutical 
Sector  in  the  Euro]  lean  ( 'ommunity 
(COM  (93)  718  final).  This  was 
adopted  by  the  European  Com- 
mission on  March  2.  1994.  Even 
though  this  initiative  refers  to 
research-based  industry,  it  con- 
tains several  references  to  self- 
medication  saying  that  "it  is  also 
important  to  take  into  account 
some  new  trends  and  particularly 
the  development  of  products  for 
self-medication". 

The  existence  of  these  prog- 
rammes clearly  shows  that  the 
European  institutions  are  aware 
of  the  social  and  economic 
importance  of  self-medication  and 
are  providing  wide  support  for  it. 

From  t  he  social  point  of  view,  it 
should  be  apparent  that  the  grow- 
ing interest  in  self-care  and 
self-medication  is  a  response  to 
the  increased  desire  of  indivi- 
duals to  take  more  responsibility 
in  the  area  of  their  own  health. 

From  the  economic  point  of 
view,  it  is  evident  that  govern- 
ments and  authorities  having  to 
deal  with  the  financial  problems 
of  their  healthcare  systems  also 
have  an  interest  in  looking  at  the 
economic  aspects  of  self-medic- 
ation. While  it  is  generally 
accepted  that  non-prescription 
medicines  are  of  financial  value 
and  relieve  the  burden  on  the 
health  services,  few  economists 
have  tried  to  fully  quantify  the 
extent  of  these  savings. 

AESGP  has  started  to  look 
more  closely  into  this  matter, 
taking  into  account  the  doctor's 
and  patient's  time,  as  well  as 
absence  from  work. 

It  is  widely  accepted  that  the 
promotion  of  responsible  self- 
medication  is  of  public  interest 
and  becoming  part  of  a  public 
health  policy.  AESGP  is  closely 
monitoring  how  these  community 
proposals  can  be  implemented  in 
national  action  programmes  rel- 
ated to  self-medication. 
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PERSONAL  OPINION 


Alternative  rules 


As  Boots  plans  to  extend 
its  range  of  homoeo- 
path iic  muBdlncunues,,  Peiminiy 
Viner,  director  and 
getmeiraH  inniarageir  of 
Weleda  UK,  looks  at 
why  a  truly  open  market 
has  been  slow  to  arrive 


After  a  period  of  very 
rapid  growth  from  | 
small  base  during  the 
1980s,  the  UK  market 
for  homoeopathic  med 
icines  has  continued  to  grow, 
albeit  more  slowly,  from  £12 
million  in  1990  to  £17. 7m  in  1994, 
with  S  18.9m  projected  for  1995. 
The  pharmacy  share  of  that 
market  has  also  increased  slowly 
but  steadily  —  from  50  per  cent  in 
1992  to  53  per  cent  in  1994. 

In  other  European  countries, 
particularly  Germany  and  Fr  ance, 
the  market  for  homoeopathic 
medicines  is  much  more  dev- 
eloped, to  the  extent  that,  in 
France,  one  leading  branded  OTC 
homoeopathic  product  is  the 
number  one  OTC  cold  remedy, 
holding  over  50  per  cent  of  a 
market  worth  well  over  S28m. 

Similarly,  the  total  size  of  the 
German  market  for  homoeo- 
pathic medicines  is  estimated  to 
be  over  12  times  that  of  the  UK.  In 
both  countries  sales  are  almost 
exclusively  via  pharmacies. 

Unlike  'conventional'  medi- 
cines, homoeo- 
pathies are  not 
regulated  under 
Directive  65/65/- 
EEC,  but  have 
their  own  reg- 
ulatory frame- 
work, the  guide- 
lines for  which 
are  set  out  in  EC 
Directive  92/73/EEC  of  Sept- 
ember, 1992.  Before  that,  hom- 
oeopathic medicines  in  the 
various  European  member  states 
were  either  regulated  by  national 
systems  similar  to  UK  product 
licences  of  right,  or  were  exempt 
from  regulation. 

Now,  two  and  a  half  years  on,  it 
is  perhaps  appropriate  to  review 
the  impact  of  the  Homoeopathic 
Directive  on  the  market  for 
homoeopathic  medicines. 

From  a  European  perspective, 
its  impact  to  date  has  not  been 
great.  In  part,  at  least,  the  reason 
has  been  the  time  it  has  taken 


individual  member  states  to 
formulate  their  own  national 
implementation  schemes  under 
the  'umbrella'  of  the  Directive. 
The  UK,  Germany  and  Denmark 
are  the  frontrunners  in  this 
particular  field,  with  national 
schemes  which  at  least  partially 


In  other  European  countries, 
the  market  for  homoeopathic 
medicines  is  more  developed 


implement  the  requirements  of 
the  Directive,  and  are  actually 
open  for  business.  Most  other  EC 
member  states,  including  France, 
Holland,  Italy  and  Spain,  have 
stated  their  intention  to  imple- 
ment the  Directive,  but  have  yet 
to,  arrive  at  national-level  oper- 
ational schemes. 

To  date  there  has  been  little 
movement  into  the  UK  of  brands 
from  other  European  countries, 
or  of  UK  brands  into  other 
member  states.  However,  given 
that  the  object  of  the  Directive  is 
to  create  a  regulatory  framework 
so  products  can  be  placed  on  the 


market  throughout  Europe,  the 
entry  of  new  players  from  other 
member  states  must  be  expected. 
This  is  likely  to  have  a  con- 
siderable effect  on  the  UK  market 
which,  to  date,  remains  largely 
unchanged.  It  is  headed  by  those 
companies  in  possession  of  pro- 
duct licences  of  right,  granted  at 
the  time  of  the  Medicines  Act. 

These  manufacturers  can  con- 
tinue to  market  their  products 
under  those  licences  of  right  if 
they  so  choose,  at  least  for  the 
time  being.  The  new  opportunity 
offered  under  the  UK  implement- 
ation scheme  for  the  Homoeo- 
pathic Directive  is  that  they  and 
any  would-be  entrants  to  the 
market  can  now  apply  for 
homoeopathic  registrations  for 
single  substance  products  with- 
out indications  for  use,  providing 
they  have  a  manufacturing  lic- 
ence and  can  supply  the  necess- 
ary supporting  data  to  establish 
the  quality  and  safety  of  their 
products. 

One  probable  reason  for  other 
new  manufacturers  being  slow  to 
enter  the  UK  market  is  that,  at 
present,  only  a  part  of  the 
Directive  is  implementable  —  and 
that  part,  perhaps,  is  the  least 
attractive    for    potential  new 


entrants.  The  only  type  of 
homoeopathic  medicines  easily 
registerable  so  far  are  single- 
substance  products  without  indic- 
ations for  use,  ie  'classical' 
homoeopathic  medicines.  This 
product  range  is  already  covered 
by  a  number  of  existing  manufac- 
turers and,  because  the  products 
do  not  carry  indications  for  use, 
they  offer  something  of  a 
challenge  in  marketing  terms. 

However,  the  winds  of  change 
have  already  begun  to  blow  with 
the  entry,  in  1994,  of  the  Boots' 
range  of  homoeopathic  medic- 
ines, and  the  extension  of  that 
range  in  1995. 

Further  problems  for  would-be 
new  entrants  go  beyond  the  lack 
of  a  regulatory  framework  to 
allow  new  homoeopathic  prod- 
ucts with  indications  for  use.  In 
addition,  'fantasy'  (brand)  names 
for  combination  products  are  not 
permitted.  Instead  a  full  list  of  the 
ingredients  must  serve  as  the 
product  name  —  in  most  cases 
totally  incomprehensible  to  the 
average  consumer  looking  for 
their  favourite  brand.  Addition- 
ally, all  products  must  carry  the 
wording  'homoeopathic  medicin- 
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AVAILABLE  FOR  YOU  TO  RECOMMEND 


ADCORTYL™  in  ORABASE™ 
for  MOUTH  ULCERS 

Triamcinolone  Acetonide 


(D 

SQUIBB 

<        1- . 

«»MI 

IT  STAYS 
HEALING  BECAUSE 
IT  STAYS  PUT 


Recurrent  mouth  ulcers  affect  a  staggering  4.5  rnil/ian  people  In 
That's  about  375+  customers  per  pharmacy.  Mow  you  can  recommend  a  1 

efficacy  has  been  clinically  proven1. 


rrt  whose 


The  Stuff  that  Sticks 


Adcortyl  In  Orabase  for  Mouth 
Jlcers  has  the  unique  Orabase 
ormulation,  which  sticks  the 
reatment  gently  but  firmly  to 
:he  ulcer.  It  forms  a  protective 
;oat  over  the  ulcer  and  rapidly 
•elieves  pain. 


m 


Ulcer, 


Adcortyl  in  Orabase 
for  Mouth  Ulcers 


Active  ingredient 


The  clinicaHy  proven  anti- 
inflarnmatory  action  rapidly 
reduces  inflammation  and 
accelerates  healing  —  reducing 
the  duration  of  attacks  by  up 
to  50%1. 


MAJOR  BUSINESS  OPPORTUNITY  FOR  YOU 

►  RRP  £3.95/tube      •  33%  POB      •  Mew  pack  design      •  Highly  visible  dispensing  tower 

You  will  soon  be  receiving  a  call  from  Bristol- Myers  Consumer  with  introductory  offers, 

POS  materials,  customer  education  leaflets  and  training  materials  for  your  staff. 
One  thing's  for  sure  —  Adcortyl  in  Orabase  for  Mouth  Ulcers  won't  stick  on  your  shelves! 

Reference:  1.  Zegarelti  ef  at.  J  Periodontoi  1959;  30:  63-6S. 


'RODUCT  INFORMATION:  Presentation:  Adcortyl  in  Orabase  for  Mouth 
Hcers  is  an  oral  paste  containing  triamcinolone  acetonide  0.1%.  Uses: 
reatment  of  common  mouth  ulcers.  Dosage  and  Administration;  Apply  at 
edtime  and  2-3  times  a  day;  not  more  than  4  applications  in  24  hours.  Contra- 
cations:  Known  hypersensitivity  to  product  components.  Precautions: 
Jourses  should  be  limited  to  5  days.  Caution  in  patients  with  active/history  of 
eptic  ulcer  and/or  diabetes,  pregnancy.  Side-effects:  As  with  all  steroids  there 


is  a  possibility  of  systemic  effects.  Package  Quantity/Retail  Price; 
5g  tube  £3.95.  Legal  Category:  P.  Product  Licence  Holder:  E.R. 
Squibb  and  Sons  Ltd.  Product  Licence  Number:  0034/0321 .  Date 
of  preparation:  April  1995.  Adcortyl™  and  Orabase™  are  trade 
marks'  of  E.R.  Squibb  and  Sons  inc.  FURTHER  INFORMATION  IS 
AVAILABLE  FROM  BRISTOL-MYERS  SQUIBB  PHARMACEUTICALS  £ 
LTD,  141-149  STAINES  ROAD,  HOUNSLOW.  MIDDLESEX  TW3  3JA. 


T □ C K  THE  STUFF  THAT  STICKS! 


AN    IMPORTANT  S 
IN    PREVENTING    SPINA  BIFIDA 

Research  shows  that  taking  Folic  Acid  before  and  during  pregnancy  can  help  prevent  spina  bifida  and  other 
neural  tube  defects  in  babies. 

The  Chief  Medical  Officer  agrees  and  recommends  a  daily  dose  of  400mcg  from  the  time  a  baby  is  first  planned 
to  the  twelfth  week  of  pregnancy. 

Lanes  Preconceive  is  a  one-a-day  Folic  Acid  tablet  specially  developed  for  this  purpose. 

It  comes  in  a  blister  pack  of  90,  making  a  natural  transition  from  the  contraceptive  pill.  Each  tablet  provides  the 
precise  recommended  dose  for  a  cost  of  around  4p  a  day. 

You  can  recommend  that  women  start  taking  Preconceive  as  soon 
as  they  start  trying  for  a  baby.  If  it  helps  prevent  spina  bifida,  it's  one  of  the 
most  important  steps  they  can  take. 

Preconceive  can  be  obtained  from  the  distributors:  Dendron  Limited, 
42,Caxton  Way,  Watford  Business  Park,  Watford,  Herts.  Tel  01923  229251. 


PRECONCEIVE 

<00  rniuoo/otM  FOLIC  ACID 

To  help  prevent 
Spina  Bifida  and  older 
Neural  Tube  Defects 


S3 


PROTECTION   FOR  THE  UNBORN  CHILE 


Leaders  in  natural  health  care 

PRECONCEIVE  tablets  containing  400  meg  folic  acid.  Registered  trademark  and  product  licence  held  by  G.R  Lane  Health  Products  Ltd,  Sisson  Road,  Gloucester  GL1  3QB.  DIRECTIONS:  Women  planning  a  pregnara 
or  who  are  in  the  first  three  months  of  pregnancy  should  swallow  one  tablet  daily  with  water  and  food  and  continue  until  the  end  of  the  third  month.  INDICATIONS:  For  the  prevention  of  first  occurrence 
neural  tube  defect  in  all  women  who  are  planning  a  pregnancy.  ROUTE  OF  ADMINISTRATION  Oral.  PRECAUTIONS  People  with  epilepsy  or  anaemia  should  consult  their  doctors  before  taking  folic  acid  supplement 
LEGAL  CATEGORY  General  Sales  List.  PACKS:  Pack  of  90  tablets.  PL  NUMBER:  1074/0004  PRICE:  RSP  £3.75. 


PERSONAL  OPINION 
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al  product  without  approved 
therapeutic  indications'  —  scarce- 
ly a  statement  designed  to 
enhance  consumer  confidence. 

A  further  wrinkle  is  a  clause  in 
the  Directive  which  excludes  pro- 
ducts below  a  specified  strength 
from  the  simplified  registration 
procedure.  In  relation  to  the  goal 
of  an  harmonised  market,  this 
particular  clause  is  the  subject  of 
considerable  debate  between  the 
regulatory  authorities  of  the 
member  states.  Some  countries, 
notably  France  and  Germany, 
interpret  the  cut-off  point  bet- 
ween those  products  which  are 
suitable  for  simple  registration 
and  those  that  are  not  quite 
differently  from  other  member 
states,  including  the  UK. 

For  manufacturers  from  other 
member  states  wishing  to  enter 
the  UK  market,  perhaps  the  great- 
est problem  is  the  lack  of  a 
workable  scheme  for  the  mutual 
recognition  of  homoeopathic  reg- 
istrations whereby  a  product 
registered  in  one  member  state 
can  receive  automatic  regis- 
tration in  another.  The  practical 
effect  of  this  is  that  a  manu- 
facturer wishing  to  market  pro- 
ducts in  a  new  member  state 
would  have  to  apply  for  new 
registrations  in  that  member  state 
—  a  costly  and  time-consuming 
process. 

The  main  reason  for  this  delay 
stems  from  the  lack  of  harmon- 


isation  between  member  states 
on  their  interpretation  of  various 
points  in  the  Directive,  and,  in 
particular,  in  deciding  on  the 
regulatory  framework,  or  'nation- 
al rules'  to  establish  efficacy  for 
products  with  indications  for  use. 
Under  the  terms  of  the  Directive, 
a  product  with  indications  for  use 
can  demonstrate  its  efficacy  in 
two  ways;  by  the  same  methods  as 
those  used  for  conventional  med- 
icines, or  by  a 
method  which  al- 
lows for  the  spec- 
ial nature  and 
tradition  of  homo- 
eopathy whereby 
proof  of  efficacy 
is  shown  by  bib- 
liographic evid- 
ence and  long 
history  of  use. 

It  is  the  latter- 
method  which  is 
presenting  the  pro- 
blem at  present. 
Some  of  the  mem- 
ber states  do  not  have  any 
tradition  of  homoeopathy  and  do 
not  intend  to  implement  a 
regulatory  framework  for  pro- 
ducts with  indications  for  use  at 
all.  Other  member  states  do  have 
a  long  tradition  of  use  and  are 
apparently  prepared  to  accept 
bibliographic  evidence  of  effic- 
acy. However',  none  as  yet  has 
devised  a  suitable  regulatory 
framework  and,  when  such 
frameworks  ar  e  developed,  there 


A  truly 
market  [for 
homoeopathic 
products]  would 
still  seem  to  be 
some  way  off 


are  likely  to  be  differences 
between  member  states.  So  a 
truly  open  market  would  still 
seem  to  be  some  way  off. 

This,  of  course,  was  foreseen  at 
the  time  of  the  drafting  of  the 
Directive,  and  for  this  reason  one 
of  its  stipulations  was  that 
member  states  should  prepare 
reports  on  the  progress  of 
implementation  and  any  prob- 
lems that  had  arisen,  with  a  view 
to  the  reports 
being  presented 
to  the  EC  Com- 
mission by  the 
end  of  this  year. 

While  there  are 
currently  some 
differences  of  in- 
terpretation bet- 
ween the  mem- 
ber states  as  to 
the  meaning  of 
certain  clauses 
in  the  Directive, 
there  is  also  a 
consensus  of  op- 
inion between  manufacturers, 
practitioners  and  consumers 
throughout  the  EC  as  to  where 
and  how  the  Directive  could  be 
amended  or  improved  to  the 
benefit  of  all  concerned. 

At  UK  level,  the  lead  nego- 
tiating body  for  the  producers  is 
the  British  Association  of  Homo- 
eopathic Manufacturers.  Current 
discussions  with  the  Medicines 
Control  Agency  cover  all  the 
problems    already  highlighted, 


and,  in  particular,  the  formulation 
of  national  rules  to  enable  pro- 
ducts with  indications  for  use  to 
enter  the  market.  Here  it  is  hoped 
t  hat  the  MCA's  Homoeopathic  Ad- 
visory Board,  made  up  of  medical, 
pharmaceutical  and  other  experts, 
will  be  able  to  assist  in  the 
formulation  of  suital  >le  guidelines. 

Additionally,  in  preparation  for 
a  harmonised  market  with  an 
increased  number  of  players,  the 
Medicines  Control  Agency  has 
also  asked  the  BAHM  to  draw  up  a 
Code  of  Advertising  Practice  for 
homoeopathic  medicines,  and  to 
perform  a  self-regulatory  function 
in  its  administration. 

At  European  level,  the  Euro- 
pean Project  Gr  oup,  made  up  of 
manufacturers  from  the  various 
EC  member  states,  is  currently 
collating  information  from  those 
countries  which  have  either 
implemented  or  intend  to  imple- 
ment the  Directive  —  again  cover- 
ing all  the  issues  highlighted  in 
this  article  —  in  order  to  prepare 
a  report  on  its  progress  and 
problems  to  the  EC  Commission 
by  t  he  end  of  the  year. 

And  for  the  future?  Given  the 
much  wider  acceptance  of  homo- 
eopathy in  Germany,  France,  Italy 
and  the  Netherlands,  it  would 
seem  a  reasonable  proposition 
that,  once  the  market  really  is 
open  for  business,  new  players, 
new  products  and  new  con- 
sumers can  be  expected.  An 
opportunity  for  the  pharmacist? 


The  world's  first 
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NEWS  FROM  GERMANY 


Getting  the  pharmacy  message 
across  —  German-style 


A  S3. 6  million  advertising  cam- 
paign has  been  launched  in  a  bid 
to  convince  Germans  that  phar- 
macy is  the  best  way  to  dist  ribute 
medication. 

The  ABDA  —  the  umbrella 
organisation  of  German  pharm- 
acists —  is  using  TV  advertising 
spots  on  six  channels  and 
co-ordinated  adverts  in  national 
papers  in  an  attempt  to  convince 
the  public  that  the  health  in- 
surance schemes  are  misguided 
in  their  calls  to  change  the 
traditional  route  of  drug  dis- 
tribution through  pharmacies 
{C&D  January  7,  p20). 

The  advertising  blitzkrieg  to 
boost  the  image  of  pharmacy 
began  in  February  and  by  the  end 
of  November  will  have  reached  an 
estimated  98  per  cent  of  the  adult 
German  population,  who  will 
have  been  bombarded  an  average 
17  times  with  the  message  that 
their  pharmacists  offer  a  unique 
service  which  must  be  preserved. 

Eight  different  advertisements 
are  appearing  in  nine  mass 
circulation  newspapers  and  mag- 
azines. And  two  TV  adverts, 
showing  how  pharmacists  can 
help  in  interpreting  the  highly- 
complex  patient  information  leaf- 
lets issued  by  German  drug 
companies,  and  in  giving  simple 
advice  on  health  matters,  will  be 
transmitted  a  total  of  210  times. 

Even  the  rest  of  the  world  has 
been  told  about  the  value  of 
German  pharmacists,  as  Deut- 
sche Welle,  the  satellite  TV 
equivalent  of  the  BBC  World 
Service,  which  transmits  in 
German,  English  and  Spanish, 
carried  an  interview  with  the 
ABDA  president  and  has  shown 
the  two  TV  advertising  spots. 

Breakfast  TV  will  also  cany  a 
series  of  Advice  from  your 
pharmacy'  items  over  the  next  six 


Figures  issued  by  the  ABDA  show 
British  and  German  pharmacists 
share  bottom  place  in  the  EU 
league  of  profit  margins,  whereas 
German  drug  prices  are  around 
the  EU  average. 

The  figures  refute  accusations 
that,  the  lower  cost  of  drugs  found 
by  German  holidaymakers  who 

These  reports  come  from  a 
correspondent  with  acknow- 
ledgements to  the  German 
pharmaceutical  press:  Deut- 
sche Apotheker  Zeitung  and 
Pharmaceutische  Zeitung 


months,  giving  tips  on  self- 
medication  of  sports  injuries,  the 
dangers  of  crash  diets  and  the 
treatment  of  hayfever,  presented 
by  the  head  of  the  dings 
information  service  of  ABDA. 

To  accompany  the  c  ampaign, 
the  ABDA  is  sending  pharmacists 
a  free  information  pack.  It 
consists  of  50  leaflets,  counter 
displays  and  posters. 

Phar  macists  are  being  ur  ged  to 
become  more  active  in  their 
communities,  write  to  local 
newspapers  on  health  matters, 
offer  to  give  talks  to  schools  and 
local  groups  and  generally  in- 
crease their  profile. 

One  simple  suggestion  is  to 
display  named  photogr  aphs  of  the 
shop's  pharmacy  team  to  create  a 
greater  atmosphere  of  personal 
service,  trust  and  friendliness 
towards  customers. 


visit  pharmacies  in  Italy  or  Spain 
is  due  to  excessive  prices  char  ged 
by  phar  macists  back  home. 

Prices  in  Germany  are  said  to 
be  lower  than  in  Holland,  Ireland, 
Denmark,  the  UK  and  Belgium 
and  have  risen  more  slowly  than 
the  general  cost  of  living.  Of  the 
total  cost,  13  per  cent  is  VAT,  8.9 
per  cent  represents  the  whole- 
salers margin,  55.5  per  cent  that  of 
the  manufacturer  and  22.6  per 
cent  goes  to  the  pharmacist, 
compared  to  an  average  margin  of 
35.2  per  cent  for  other  German 
specialist  retailers. 


As  well  as  a  member  of  the  PR 
staff  at  ABDA  headquarters,  39 
pharmacists  nationwide  have 
been  named  as  co-ordinators  to 
answer  questions,  receive  sug- 
gestions and  hear  how  the 
campaign  is  working. 

In  addition,  arr  appeal  has  been 
made  to  pharmacists  for  an  emo- 
tive photo  to  be  used  in  the 
autumn  stage  of  the  campaign,  of 
a  lone  pharmacy  in  which  the 
national  phar  macy  symbol  is  seen 
shining  through  a  foggy  day! 

Although  the  ABDA's  efforts 
appear  to  be  well  r  eceived  by  its 
members,  one  pharmacist  has 
blamed  the  cost  of  this  PR 
onslaught  for  a  25  per  cent 
increase  in  her  fees  to  her 
regional  branch  and  has  tartly 
wondered  if  the  campaign  will 
result  in  a  similar  increase  in  her 
profits. 


German  drug  prices  may  fall 
further  as  a  result  of  the 
Constitutional  Court  of  the 
Federal  Monopolies  Commission 
decision  to  order  wholesalers  to 
stock  cheaper  parallel  and 
re-imports. 

The  health  minister  welcomed 
the  move,  saying  it  made  the 
German  drugs  market  more 
'European',  but  ABDA  considers 
the  savings  forecast  is  un- 
realistically  high,  unless  an 
unprecedented  25  per  cent  of  all 
drugs  sold  in  Germany  are 
replaced  by  imports. 


Could  togetherness 
be  the  answer? 

Pharmacist  Wolf-Peter'  Krause, 
whose  'superstore'  pharmacy  was 
featured  last  year  in  the  pharm- 
aceutical press  (C&D  June  25, 
1994),  is  back  in  the  news  as  the 
founder  of  a  new,  highly-contro- 
versial joint  purchasing,  market- 
ing, staff  training  and  mutual 
assistance  association  formed  by 
19  pharmacists. 

Initially  condemned  by  the 
ABDA  as  the  first  step  towards 
pharmacy  chains  or  a  franchise 
system,  the  organisation  has 
adamantly  refuted  the  suggestion 
that  its  members  have  sacrificed 
their  independence.  It  also  has 
declared  its  support  for  the 
official  opposition  to  multiples 
and  non-pharmacist  ownership  of 
Ger  man  pharmacies. 

According  to  Hen-  Krause,  the 
aim  of  the  tongue-twister  Parma- 
pharm  association,  which  is 
supported  by  a  perfumery  com- 
pany, is  in  fact  to  strengthen  and 
defend  independent  pharmacy  by 
increasing  its  profitability  and 
allowing  pharmacists  more  time 
to  exercise  their  role  as  health 
advisors  by  freeing  them  from 
administrative  tasks. 

The  involvement  of  the  per- 
fumery company  is  said  to 
provide,  among  other  things,  the 
business  know-how,  merchan- 
dising and  display  experience 
many  pharmacists  feel  they  lack 
when  trying  to  defend  their 
livelihood. 

However,  as  it  costs  more  than 
£2,000  to  join,  it  is  probable  that 
only  successful  pharmacies  will 
apply!  Parmapharm  aims  to 
recruit  1,000  'forward-looking' 
pharmacies  nationwide  that  want 
to  be  in  a  position  to  survive  any 
further  attacks  on  independent 
German  pharmacy  from  health 
insurance  schemes  or  any  other 
quarter. 


Pay  talk  problems 

Female  pharmacists  have  been 
angered  at  what  they  consider  to 
be  discriminatory  pay  re-struc- 
turing proposals  by  the  pharmacy 
owners'  association. 

Salaries  are  based  on  the 
number  of  years  worked.  The 
employers  propose  to  define  the 
qualifying  part-time  weekly  working 
period  as  26  hours  and,  if  there  is 
an  employment  break  of  more 
than  three  years,  then,  on  resump- 
tion of  work,  the  number  of  years 
worked  before  the  break  will  be 
halved  when  calculating  pay. 

Other  proposals  which  affect 
both  men  and  women  include 
increasing  weekly  hours  from 
38-40,  cutting  paid  holidays  to  a 
maximum  of  35  days  a  year  and 
reducing  the  period  of  paid  notice. 
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In  the  best 
interests  of  all 

Xrayser,  in  commenting  on 
the  Gehe  bid  for  AAH,  states: 
"AAH's  customers  must  feel 
aggrieved  at  having  been 
ignored  by  both  protagonists 
and  suspect  that  they  are 
therefore  irrelevant",  and  he 
further  comments  that  public 
companies  are  profit-driven 
and  responsible  to 
shareholders  (C&D  April  29). 

I  am  not  in  a  position  to 
comment  on  the  bid  itself  and 
therefore  will  not  do  so. 
However,  in  the  UK  there  is 
now  a  new  company  where 
the  interests  of  the  customers 
and  shareholders  are  exactly 
the  same  —  and  that  is 
Numark  Ltd. 

The  only  shareholders 
allowed  are  pharmacists  or 
those  who  own  pharmacies, 
and  these  must  be  active 
businesses.  The  majority  of 
directors  are  independent 
community  pharmacists. 

A  takeover  could  only  take 
place  if  the  vast  majority  of  the 
shareholders,  all  of  whom  are 
pharmacists,  so  direct.  And 
indeed  the  whole  structure 
and  purpose  is  to  deliver 
long-term  and  increasing 


financial  and  other  benefits  of 
measurable  value. 
T  J  Norris 

Managing  director,  Numark 

WakenpPSNC! 

I  read  with  interest  Xrayser's 
comments  regarding 
vulnerability  of  small 
pharmacists  to  aggressive 
competition  and,  like  him,  I 
know  quite  a  few  of  my 
colleagues  who  are  currently 
providing  a  good  service  to 
their  local  community,  but  are 
only  just  hovering  over  the 
current  threshold  limit.  One 
could  argue  that  due  to  their 
distance  from  the  doctor's 
surgery  they  are  actually 
saving  the  NHS  money  and 
GPs'  time  by  treating  minor 
illnesses. 

However,  the  current 
Department  of  Health  policy  is 
not  supportive  of  this  valuable 
service  (resourced  at  no  cost 
to  the  NHS).  Very  often  the 
main  NHS  income  of  these 
pharmacies  is  under  threat 
due  to  circumstances  beyond 
their  control. 

I  believe  that  the  DoH  needs 
a  strong  message  from  us  that 
community  pharmacies 
belong  to  the  community.  The 
current  trend  among 
contractors  to  move  into 
health  centres  will  only 
produce  pill-counting  factories 


and  it  will  see  the  end  of  the 
pharmacist's  role  as  an 
independent  healthcare 
professional.  We  need  to  work 
closely  with  the  other 
healthcare  providers,  like  GPs, 
nurses  and  dentists,  but  not 
under  them. 

I  hope  the  PSNC  is  not  too 
naive  to  realise  if  the  current 
trend  continues,  then  the 
number  of  pharmacies  will 
eventually  drop  and  those 
remaining  will  be  clustered  or 
inside  health  centres.  Then  the 
DoH  could  do  what  it  really 
wants  and  pay  us  dispensing 
technician  wages,  by  either 
reducing  the  global  sum  or 
reducing  the  core  service 
portion  to  such  a  level  that 
those  pharmacies  where  most 
of  the  income  is  generated 
from  dispensing  will  be  as 
much  under  threat  in  future  as 
small  community  pharmacies 
are  at  the  present. 
The  time  for  action  is  now, 
from  all  contractors,  small  and 
large,  and  the  message  should 
be  clear: 

•  no  more  increase  on 
thresholds 

•  no  more  reduction  in  the 
core  income  portion  of  our 
global  sum 

•  no  more  additional 
requirements  for  the 
professional  allowance 
without  new  money 

•  keep  community  pharmacy 


in  the  community. 

Finally,  go  to  the  LPC 
Conference  and  give  the 
above  message  to  the  PSNC 
and  maybe  together  we  can 
wake  them  up. 
Hassan  Argomandkhah 
Liverpool 

In  defence  of  Becloforte 

Xrayser  (April  29)  is  clearly 
confused  about  the  nature  of 
Becloforte  Integra  —  our  new 
refillable  compact  spacer 
device.  He  has  obviously  not 
seen  the  Becloforte  Integra 
yet. 

He  will  find  his  concerns 
(that  patients  will  find  the 
actuator  of  their  inhaler 
clogging  if  they  use  refill 
canisters)  are  unfounded,  as 
the  Becloforte  Integra  refill 
unit  consists  of  a  replacement 
actuator  section  and  enclosed 
inhaler  —  this  entire  refill  unit 
slides  on  to  the  compact 
spacer  section  and  there  is 
therefore  no  potential  for 
clogging  the  actuator. 

However,  as  Xrayser  has 
noticed,  Becloforte  Integra 
does  represent  a  considerably 
more  cost-effective  option 
than  the  conventional 
combination  of  Becloforte  MDI 
and  Volumatic. 
Dr  Sharon  McCullough 
Associate  medical  director, 
Allen  &  Hanburys 


...is  about 
to  be,  again 
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Spotlight  on  the  Anti-Perspirant 
and  Deodorant  Market 

The  UK  APD  market  has  grown  by  over  20%  over  the  past  5  years  and  by  the  end  of  1995  will  be  worth  over  £249  million.  This  mokes 
one  of  the  most  important  and  successful  sectors  of  the  personal  care  market.  The  majority  of  this  growth  has  been  driven  by  male  deodorc  i 
body  sprays  which  are  used  by  many  men  in  place  of  a  standard  APD  and  also  new  technologies  such  as  Clear  Gel  anti-perspirants. 


Market  Growth 


Format  Splits 
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Source:  IRI/ Gillette  estimate 


Manufacturer  Value  Shares 


Aerosols 


J  Roll-ons 

Male  Body  Sprc 
Q  Solids 


Gels 


Source:  IRI /Gillette  estimate 


The  UK  APD  market  is  dominated  by  two  main  manufacturers;  Gillei 
and  Elida  Gibbs,  who  together  account  for  60.7%  of  the  total  man: 
value. 

I 

Through  their  strong  branded  portfolios  both  companies  have  c/rtvi 
the  market  value  forward  via  innovation,  increased  media  investmii 
and  new  product  introductions. 


Brands 

Brand  Shares 


Media  Spend 


14.6%  14.67. 
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Source:  Registered  MEAL 


From  extensive  research  consumers  have  made  it  clear  exactly  what  they  want  from  an  APD  and  the  market. 

•  A  product  that  goes  on  smoothly,  dries  quickly  and  is  convenient 

•  Innovation  to  satisfy  product  requirements  and  overcome  non  aerosol  negatives  such  as  stickiness  and  wetness 

•  Clearly  displayed  shelving  to  enable  them  to  quickly  find  the  brand  and  form  they  want 

•  Fragrance  choice  to  meet  their  individual  and  gender  specific  preferences 

•  Trial  sizes  and  promotions  to  offer  low  cost,  low  risk  entry  into  a  new  variant  or  form 

•  To  be  able  to  find  the  brand  instore  that  they  see  advertised  on  TV 


1993  1994 

tree:  IRI/ Gillette  estimate 


Gillette  is  already  a  leading  force  in  the  APD  market  with  the  number  two  and 
number  three  mass  market  APD  brands.  Gillette  also  owns  the  successful  Gillette 
Series  Range  of  Male  Grooming  products  that  took  the  market  by  storm  in  1993 
with  the  launch  of  the  revolutionary  clear  gel  format. 
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ear  Gels 

lear  gels  offer  the  consumer  a  non  aerosol  form  that  goes  on  smoothly,  dries  quickly  and 
/es  no  white  residue 

>r  the  trade,  clear  gels  pesent  an  opportunity  to  convert  low  volume  and  low  value  roll-on 
s  into  a  higher  value,  faster  use  up  rate  non  aerosol  form 


iw  Variants 

isumers  have  stated  that  fragrance  is  an  important  factor  in  brand  choice,  hence- 
ght  Guard  is  launching  a  new  female  fragrance  called  Arcadia  with  a 
sh,  green,  fruity,  floral  perfume 

jht  Guard  Sport  the  number  one  aerosol  variant  is  being  extended  into 
6  clear  gel  form 

itrel  Plus  is  launching  a  new  purple  fragrance  called  Lilja  with  a  fresh, 
/eet,  floral  perfume 


By 
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tint  Of  Sale  Display 

lid  consumer  choice  and  maximise  category  value  Gillette  recommend  the  following  display  principles 


Display  forms  horizontally 
Display  brands  horizontally 
Non  aerosols  above  aerosols 
All  gels  displayed  together 


Male  variants  to  the  left,  female  to  the  right 

Male  body  sprays  shelved  with  male  toilitries  and  blades  and  razors 
Female  bodysprays  should  be  blocked  together  alongside  the  main 
anti-perspirant  deodorant  sector  but  not  within  it. 


sdia 

onsumer  sales  are  maximised  when  a  brand  is  on  TV  and  is 
ig  promoted 

llette  will  spend  a  total  of  £9. 2m  (MEAL)  media  on  its  antiper- 
iranf  and  deodorant  brands  in  1995  to  support  its  new  launches 


Handy  tips  to  push  your  APD  value  sales  in  1995 
Display  the  category  clearly  following  the  display  principles  above 

Support  the  new  innovations  that  will  convert  consumers  out  of  low  value  products  such  as  roll  ons 
Promote  the  brands  that  are  supported  on  TV 

Stock  clear  gels  which  present  the  main  opportunity  to  increase  value  slaes 
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BUSINESS  NEWS 


oechst  acquires  MMD  for  $7.1bn 


Hoechst  has  strengthened  its 
pharmaceutical  base  with  the 
acquisition  of  Marion  Merrell 
Dow  for  $7.1  billion. 

Hoechst's  pharmaceutical  activ- 
ities will  in  future  be  known  as 
Hoechst  Marion  Roussel.  Comple- 
tion of  the  deal  is  dependent  on 
the  approval  of  anti-trust  auth- 
orities in  the  US  and  Europe. 

Until  now,  the  German  comp- 
any has  not  made  much  progress 
in  the  lucrative  US  pharmaceut- 
ical market.  It  hopes  the  acqu- 
isition will  develop  this  business. 

Hoechst  chairman  Jiirgen  Dor- 


Seeing  double? 


Boehringer  Ingelheim  intends  to 
double  its  sales  by  the  year  2000 
through  a  re-evaluation  of  re- 
search targets,  a  concentration  of 
locations  and  a  strong  product 
development  line. 

Speaking  at  a  press  conference 
last  week,  Professor  Rolf  Krebs,  a 
member  of  the  company's  board, 
outlined  the  challenges  pharma- 
ceutical companies  are  facing: 
generic  substitution,  mail  order 
pharmacies  and  over-regulation. 

Boehringer  Ingelheim  has  res- 
ponded by  reviewing  its  existing 
product  portfolio,  concentrating 
its  marketing  effort  on  products 
that  have  increased  their  unit 
sales  year  by  year,  switching 
products  to  OTC  and  developing 
new  indications  or  formulations. 

The  company  has  entered  into 
co-operation  with  a  number  of 
other  companies  for  research: 
Upjohn,  Novo  Nordisk,  ISIS, 
Yamanouchi  and  Genetech. 

Research  by  the  company  will 
be  concentrated  on  six  thera- 
peutic areas:  respiratory,  cardio- 
vascular, oncology,  virology,  CNS 
and  inflammatory  and/or  immuno- 
logical diseases.  The  company 
has  decided  to  end  research  at  its 
Ingelheim  site.  German  research 
will  now  be  at  Biberach. 

Products  in  development  in- 
clude: tamsulosin  for  benign  pro- 
static hyperplasia;  tumour  vac- 
cines for  malignant  melanoma; 
replacement  options  for  conven- 
tional MDIs  with  CFC-propell- 
ants;  meloxicam,  a  non-steroidal 
anti-inflammatory;  actilyse  for 
thromboembolic  diseases  and 
stroke;  and  nevirapine  for  AIDS. 


mann  maintains  that  MMD  was  a 
highly-suitable  acquisition.  He 
says  his  company  was  looking  for 
a  business  with  strong  FDA  con- 
tacts, access  to  US  biotechno- 
logical  research  and  good  sales 
and  distribution  networks.  It  was 
also  looking  for  one  which  was  a 
partner  in  one  of  the  large 
managed  care  organisations. 

"Among  the  few  companies  that 
could  even  be  considered  for  an 
acquisition,  Marion  is  the  candid- 
ate which  is  best  suited,"  he  says. 

MMD's  activities  are  said  to  fit 
in  well  with  Hoechst  and  Rous- 


sel's  strategy.  It  is  focused  on  the 
key  indication  fields  of  cardio- 
vascular diseases,  immunology/- 
rheumatology,  diseases  of  the 
stomach,  allergies  and  CNS. 

Hoechst  aims  to  expand  its 
pharmaceutical  business  from 
diagnostics  through  to  generics. 

The  pharmaceutical  group  will 
be  headed  by  Jean  Pierre  Godard. 
His  deputy  is  to  be  Richard  J 
Markham,  at  present  president 
and  cliief  operating  officer  of  MMD. 

Roussel  Uclaf  is  acquiring 
Dow's  pharmaceutical  activities 
in  Latin  America  for  $140  million. 


Gehe  plans  Hills  expansion 


An  expansion  of  the  300-strong 
Hills  pharmacy  chain  will  be  at 
the  centre  of  Gehe's  plans  for 
AAH,  following  last  week's 
takeover. 

Gehe's  chairman,  Dieter  Kammer- 
er,  told  the  Financial  Times  that 
he  plans  to  take  advantage  of  the 
UK  climate,  where  retail  phar- 
macy chains  proliferate.  On  the 
continent,  single-owner  outlets 
remain  the  rule. 

AAH  chief  executive  Bill  Revell 
maintains  expansion  of  the  Hills' 
chain  was  always  one  of  his  com- 
pany's policies.  Twenty  stores 


were  opened  in  1994/95.  Mr  Revill 
says  it's  "business  as  usual"  for 
the  group. 

Senior  AAH  executives  met 
with  Gehe  on  Monday.  Future 
strategies  are  expected  to  include 
how  OCP  and  Gehe  services  will 
complement  those  of  AAH.  A 
Gehe  board  member  is  expected 
to  outline  future  plans  at  the 
Vantage  conference  next  week. 
AAH  customers  will  receive  a 
letter  from  Gehe  this  week  detail- 
ing the  outcome  of  the  takeover. 
There  are  expected  to  be  no 
changes  to  the  management  line-up. 


Locum  shortage  leads  to  increased  rates 


According  to  director  Mark 
Koziol,  PPS  is  experiencing  some 
of  the  worst  shortages  of  locums 
for  several  years.  He  attributes 
the  shortage  to  a  growth  in  non- 
contract  pharmacies,  extended 
hours  and  the  increasing  reliance 
of  Trust  hospitals  on  locums. 


A  national  shortage  of  locum  phar- 
macists has  led  to  Provincial  Phar- 
macy Services  increasing  its  rates 
by  SI. 00  per  hour  from  May  1. 

The  PPS,  which  has  around 
4,000  locums  on  its  books,  carries 
out  an  annual  assessment  of  the 
pharmacy  employment  situation. 


US  care  technology  transferable  to  Europe 


The  US  healthcare  business 
model  is  unlikely  to  transfer  to 
Europe,  but  the  processes  and 
technologies  involved  in  it  are, 
according  to  Dr  Michael  Ranee, 
Zeneca's  pharmaceuticals  busi- 
ness development  group  manager. 

Dr  Ranee  believes  integrated 
healthcare  information  (inform- 
ation from  hospitals,  financial 
services,  medical  records,  pharm- 
acies, etc)  will  provide  more 


efficient  delivery  of  healthcare. 
This,  together  with  new  biology 
research  and  development,  such 
as  gene  therapy,  will  be  "the 
drivers  for  change"  in  the  future. 

Products  will  push  the  business 
less  dramatically  than  before  be- 
cause of  shorter  life  cycles;  res- 
istance to  'me  too'  drugs;  break- 
through drugs  vulnerable  to  thera- 
peutic substitution  by  cheaper 
drugs;  and  generic  erosion. 


COMPANY  IN  FOCUS 


Cuxson  Gerrard 


•  Founded  1878  by  John  Cuxson, 
a  Wednesbury  railway  employee, 
and  R  Darton  Gibbs,  a  local 
pharmacist.  Cuxson  Gibbs  and  Co 
manufactured  carbolised  gauze 
—  then  a  new  type  of  surgical 
dressing  —  mainly  for  army  use. 
By  1885,  when  the  company 
moved  to  Fountain  Lane,  Old- 
bury,  a  series  of  further  antiseptic 
dressings  had  been  added  to  the 
product  list.  In  1897,  Mr  Gibbs 
withdrew  to  concentrate  on 
manufacturing  pill  boxes.  Mr 
Cuxson  turned  for  assistance  to  A 
W  Gerrard,  a  company  advisor 
and  pharmacist  for  some  years. 
After  World  War  One  ended,  the 
two  families  parted,  leaving  the 
Gerrards  in  charge.  The  company 
was  renamed  Cuxson  Gerrard 
and  Co. 

•  Headquarters  Oldbury,  Warley, 
in  the  West  Midlands.  Moved  into 
new  premises  this  year  after 
nearly  100  years  on  the  same  site. 

•  Managing  director  Mike  King- 
ston, who  has  been  with  the  com- 
pany since  1971,  joining  as  a 
chemist. 

•  Chairman  Dr  John  Gerrar  d  has 
been  with  the  company  all  his  life. 

•  Turnover  £4.5  million. 

•  Positioning  A  major  supplier  :' ! 
of  medicated  plasters.  Its  prin- 
cipal products  are  flagship  brand 
Carnation  Footware,  including 
Corn  Caps,  which  accounts  for  50 
per  cent  of  corn  treatments  in  the 
UK;  medicated  plasters;  surgical 
paddings;  and  Protex  dustmasks. 

•  Philosophy  Mike  Kingston  says: 
"Underlying  our  progress  is  our 
close  relationship  with  the  pro- 
fessional experts  in  our  core 
market  areas  which  has  helped  to 
build  a  relationship  of  trust  and  a 
record  of  success.  We  believe  our 
commitment  to  these  principles 
will  maintain  our  progress  and 
ensure  future  success." 
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ABPI  looking  for  'trust'  from  pro 


The  pharmaceutical  industry 
must  retain  the  trust  of  the 
professions,  said  Till  Medinger, 
president  of  the  Association  of 
the  British  Pharmaceutical  In- 
dustry last  week. 

The  industry  should  continue 
to  maintain  high  ethical  standards 
when  promoting  medicines.  It 
should  support  the  drive  for 
rational  and  cost-effective  pre- 
scribing, and  it  should  set  policy 
standards  in  good  clinical  re- 
search practice,  he  said,  when 
addressing  the  ABPFs  annual 
dinner  in  London. 

"Tradition,  transition  and  trust 
are  an  inseparable  trio,"  he 
commented.  "We  have  a  tradition 
of  excellence,  but  the  forces  of 
transition  are  so  powerful  that,  if 


we  are  to  stay  on  the  top,  we  must 
retain  the  trust  of  those  who 
depend  on  us." 

It  was  essential  to  retain  the 
public's  trust  by  being  open  with 
medicines'  information  and  by 
speaking  honestly  about  how  the 
industry  works.  The  average  daily 
cost  of  a  medicine  was  about  the 
same  as  a  first-class  stamp  "and 
no  one  trusts  the  Post  Office  less 
because  the  stamp  costs  less  than 
a  penny  to  manufacture.  It's  the 
value  of  the  service  that 
counts  ..."  He  also  believed  the 
industry  had  to  build  trust  with 
the  Government. 

Referring  to  the  industry's  trad- 
ition, Dr  Medinger  said  that  nine 
of  the  world's  top  35  medicines 
were  developed  in  British  labora- 


tories and  12  of  the  top  20 
medicines  prescribed  on  the  NHS 
were  British.  As  a  result,  the 
industry's  trade  surplus  was  likely 
to  be  almost  S2  billion  for  1994. 

But  the  "hurricane  force  of 
transition"  was  having  a  serious 
effect.  Annual  industry  growth 
rates,  which  until  two  years  ago 
were  in  double  figures,  were  now 
dramatically  lower.  Competition 
between  companies  was  getting 
fiercer  and  prices  were  coming 
down.  New  products  were  frequ- 
ently launched  at  prices  below 
those  of  previous  products  in 
their  class.  The  industry  is 
undergoing  major  restructuring, 
with  mergers  and  acquisitions  in 
the  US  alone  amounting  to  $60bn 
last  year.  Companies  were  trying 


a  range  of  solutions,  such  as  more 
R&D,  less  R&D,  vertical  integ- 
ration, etc,  but  no  single  answer 
had  emerged. 


Looking  for  trust  from  the 
professions,  the  public  and  the 
Government:  ABPI  president  Till 
Medinger  and  Virginia  Bottomley 


New  distribution  for  RPR 

Rhone-Polenc  Rorer  has  opened 
a  £2  million  distribution  centre  at 
its  Dagenham  manufacturing 
site.  The  centre  will  be  used  to 
distribute  to  450  pharmaceutical 
UK  wholesalers  and  will  handle 
distribution  for  Europe  and  over 
countries  worldwide. 

High  Street  campaign 

The  Guild  of  Excellence, 
launched  earlier  this  year  to 
promote  High  Street  shopping,  is 
starting  its  second  wave  of 
marketing  activity  to  encourage 
the  public  to  join  for  a  £15 
annual  subscription  fee.  A  TV 
campaign  will  run  for  a  month 
from  this  week  alongside  a 
direct  mail  campaign.  To  date 
100  shops  have  been  accredited. 

Zeneca's  Cambridge  grant 

Cambridge  University's  chemistry 
department  has  been  given  £1.5 
million  over  five  years  in  a 
collaborative  project  which  will 
use  combinatorial  chemistry  to 
speed  up  the  discovery  of  new 
pharmaceuticals.  Zeneca  has  the 
option  to  develop  any  newly 
discovered  compounds. 

Wellcome  HQ  to  be  sold  off 

Unicorn  House,  the  London 
ex-headquarters  of  Wellcome 
pic,  is  on  the  market.  The 
building  will  be  vacated  by 
September  and  the  UK  marketing 
arm  of  Glaxo  Wellcome  will  be 
at  Stockley  Park,  near  Heathrow. 

Glaxo  Wellcome  bond 

Glaxo  Wellcome  has  announced 
the  launch  of  a  US$500  million 
fixed  rate  bond  issue  due  on 
May  31.2000. 


A-Z  guide  to  UK  medical  advances  launched 


Major  atlvances  in  the  treatment 
of  multiple  sclerosis,  Alzheimer's 
disease  and  asthma  could  be 
achieved  by  British-based  phar- 
maceutical companies  in  the  next 
decade,  according  to  a  guide 
published  this  week  by  the 
Association  of  the  British  Phar- 
maceutical Industry. 

'An  A-Z  of  British  Medicines 


Research'  reveals  that  the  British 
pharmaceutical  industry  spends 
about  £4  million  a  day  on  the 
research  and  development  of  new 
medicines.  In  the  UK  alone,  over 
200  new  medicines  are  in  the 
pipeline. 

Said  to  be  the  ABPFs  most 
comprehensive  study  of  potential 
medical  advances  in  the  UK,  the 


guide  aims  to  provide  an  easy  to 
use  survey  of  current  research, 
for  a  broad  spectrum  of  people.  It 
is  being  distributed  to  patient 
groups,  MPs  and  research  in- 
stitutions, among  others. 

Single  copies  available  free  from: 
ABPI  publications  department,  12 
Whitehall.  London  SW1A2DY 
(tel:  0171  930  3477). 


Ki]iTillMtl^J^IM 


MONDAY,  MAY  15th 

Derby  Branch,  RPSGB 

AGM  at  the  Carrington  Club, 

London  Road,  Derby,  7.30pm. 

Ogwr  Braneh,  RPSGB 

AGM  at  Tondu  RFC,  Pandy  Road, 

Aberkenfig,  8pm. 

TUESDAY,  MAY  16 

West   Hertfordshire  Braneh, 

RPSGB 

The  Astra  Lecture  Theatre,  Home 
Park,  Kings  Langley,  7.30  for  8pm. 
'Epilepsy,  all  things  old  and  new' 
by  Professor  P  J  Nicholls,  head  of 
pharmacology  at  the  Welsh  School 
of  Pharmacy. 
THURSDAY.  MAY  18 
Dumfries  &  Galloway  Branch, 
RPSGB 

Green  bowls  and  barbecue  at 
Dock  Park,  Dumfries,  or  skittles 
and  pub  supper  at  Greens,  St 
Michael  Street,  Dumfies  (if  wet) 
from  6.30pm. 

ADVANCE  INFORMATION 

The  PSNFs  'Dementia  —  meeting 
the  challenge',  Craigavon  Civic 
Centre,  Lakeview  Road,  Craig- 
avon, Co  Armagh  on  May  25. 
Provincial  Pharmacy  Services 
1995  locum  study  days:  May  21, 
Portland  Thistle  Hotel,  Manches- 
ter; June  4,  Kennedy  Thistle,  Lon- 
don; and  June  18,  Royal  Angus 
Thistle,  Birmingham.  Tel:  0121 
233  0233. 


RENEWING 
YOUR  PHARMACY 
INSURANCE? 

CALL 

01727844344 

EXT  289 

AND  SAVE 

i  £££'s 

ALWAYS     DIRECTLY  INVOLVED 
38  St  Peter's  Street,  St  Albans,  Herts.  AL1  3NP 


'  U  li  ■  I-  CrlA  I    AW'lJ    P«A*M7;Cl    I.  N  ,f.  U  P     I  '  r  r 


DEMIST  &  DRUGGIST  13  MAY  1995 


779 


Cancellation  deadline  10am  Friday;  one  week  prior  to  insertion  date      Post  to  Classified  Advertisements,  Chemist  &  Druggist, 


Display/Semi  Display  £26  per  single  column  centimetre,  min  3x1 
Box  Numbers  £10.00  extra.  Available  on  request. 
All  rates  subject  to  standard  VAT 
Publication  date  every  Saturday 
Copy  date  4pm  Tuesday  prior  to  publication  date 


Benn  Publications,  Sovereign  Way,  Tonbridge,  Kent  TN9  1RW 
Tel:  Tonbridge  (01732)  364422  Telex:  95132  Fax:  (01732)  361534 
Ring  Nick  Fisher  (01732)  377272  for  further  information. 


APPOINTMENTS 


CHEMISTS 


Canterbury  •  Corby  •  Redhill  •  Burnley 

•  Norwich  •  Cardiff  •  Leeds  •  Grimsby 

•  Alfreton  •  Hull  •  Bedford  •  Plymouth 
Kings  Lynn  •  Southend  •  Maidenbower 
•  Llandudno  •  Caerphilly  •  Guildford 


(Would  suit  newly  qualified) 

•  Guildford  •  Humberside  (North  &  South) 

Continued  growth  has  created  career 
opportunities  for  pharmacists  with  the 
personality  and  drive  to  make  a  real  impact  on 
local  community  healthcare. 

Experienced  or  newly  qualified  (full  training 
will  be  given),  we  need  an  individual  with  a 
commitment  to  patient  counselling,  coupled 
with  the  communication  skills  and  management 
qualities  to  actively  market  a  wide  range  of 
medicines  and  healthcare  products. 

In  return,  you'll  enjoy  the  full  support  of  a 
highly  professional  company,  modern  well 
equipped  and  efficient  facilities,  and  a 
competitive  salary  and  benefits  package.  This 
will  include;  PPP  membership,  pension  scheme 
with  life  assurance  and  generous  staff  discounts. 

Apply  with  CV  to:  Mr  Roger  Cotton 
MRPharmS,  Moss  Chemists,  Fern  Grove, 
Feltham,  Middlesex  TW14  9BD.  Telephone: 
(daytime)  0181  890  9333,  (after  7.30pm) 
01276  26429. 

UnlChem  £ 
A  MEMBER  OF  THE  UNtCHEM  GROUP  OF  COMPANIES  * 


NOTTINGHAM 

Pharmacist  manager  required  for  easily 
run  branch  pharmacy  situated  close  to 
Nottingham  city  centre 
The  post  otters 

*  Competitive  salary 

*  Private  medical  care 

*  Five  day  week 

*  Minimum  paperwork 

+  No  rota/late  night  work 

+  Full  support  trom  head  office 

Applications  will  be  considered  from 
Pharmacists  registering  in  the  near  future 

For  more  information  please  contact 
Richard  Close,  MRPharmS,  Burrows  & 
Close  Ltd,  Unit  5,  Charles  Park, 
Cinderhill  Road.  Bulwell, 
Nottingham  NG6  8RF. 
Telephone  01 1 5  927  71 74  (daytime)  or 
01773  812145  (evenings). 
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PHARMACIST 
REQUIRED 

Full/Part  time,  good  sporting  staff, 
no  paper  work,  pleasant 
environment.  Generous  salary  can  be 
negotiated.  Newly  registered 
considered. 
Apply  to: 

M  T  McGuinness  MPS,  Main  Street, 
Belleek,  County  Fermanagh. 
Tel:  013656  58218 


HALESOWEN,     WEST  MIDLANDS. 

Locum  long  term  or  short  term/odd  days. 
Minimum  paperwork.  Hasy  hours.  Tele- 
phone Mrs  Modi  on  0121  4291114  or 
01384  569443. 

QUALIFIED  Pharmacy  Dispenser  required. 
Flexible  hours.  Please  apply  Farnborough 
01252  377263. 


VISION  C, 

TWO  SALES  PEOPLE 

1 .  Scotland  &  North  East 
2.  Northern  Home  Counties  &  East  Anglia 

A  leading  UK  owned  contact  lens  company 
requires  two  new  sales  people  due  to 
internal  promotion  and  expansion. 
Please  reply  with  full  CV  to: 
Ian  McDurmott 
Managing  Director 
Aspect  Vision  Care 
Northbridge  Road,  Berkhamsted  HP4  1  EH 
or  tel:  01442  874614 


HHIHIH^^HHHll 

AGENTS 

EUROPEAN  BRAND  LEADER 
AGENCY  OPPORTUNITIES 

Golden  Lady  is  the  European  Brand  Leader  in  the  Ladies  Hosiery  Market,  and  is 
the  fastest  growing  hosiery  brand  in  the  United  Kingdom.  We  have  opportunities 
for  professional  salespeople  across  the  UK  selling  both  everyday  and  fashion 
ranges  into  the  Chemist  and  Grocery  Trade. 

We  would  like  to  hear  from  ambitious  agents  who  have  an  existing  customer  base 
in  either  of  the  above  sectors.  Full  sales  support  will  be  provided  to  enable  you  to 
develop  both  existing  and  new  sales  opportunities. 

Please  apply  in  writing  with  full  details  to: 

Laura  Grimshaw 
Golden  Lady  (UK)  Ltd 
County  Estate 
Nunn  Brook  Road 

Huthwaite 
Notts  NG17  2HU 


GOLDEN  LADY 
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LOCUMS 


BUSINESS  FOR  SALE 


Provincial  Pharmacy 
Locum  Services  JET. 


We  have  over  3,000  pharmacists 
registered!  Plus  experience  of  handling 
over  100,000  bookings  NATIONWIDE! 

OUR  BUSINESS 

Place  your  locum  problem  in  the 


hands  of  our  experienced  co-ordinators 
We  will  inform  you  the  moment  cover 
is  found  We  leave  you  to  get  on     i  CARDIFF 
with  doing  what  you  do  best, 
running  your  business. 

PLEASE  CALL  NOW! 


GLOUC,  CHELTENHAM,  W.  VALLEYS, 
MIDLANDS.  Experienced  locum  avail- 
able July  onwards,  days  and  weeks. 
Contact  Martin  01684  577442. 


FLEET,  HANTS.  Regular  and  occasional 
locums  required  tor  family-owned 
Pharmacy.  Please  telephone  R.  Bradshaw 
on  01252  614226  or  01703  863123. 


BURNLEY,  LANCS.  l.ocum  required  3-4 
days  per  week  plus  regular  holiday  cover. 
Suit  newly  tetircd.  Varied  workload.  Ring 
01282  425860  (days).  01252  33965 
(evenings). 


CANNOCK/STAEFORD.  1  ocums  re- 
quired long  term  and  short  term,  full-time 
and  part-time,  including  Saturdays,  for  a 
small  expanding  company.  Contact  Mr 
ChahaJ.  MRPharmS,  01543  572272  or 
0831  848080 


HALESOWEN,     WEST  MIDLANDS. 

Manager  required  newly  qualified  wel- 
come. Minimal  paperwork.  Telephone 
Mrs  Modi  on  0121  4291114. 


_ 


BELFAST  & 
SURROUNDING  AREA 

Friendly  pharmacist, 
computer  literate,  seeks 
occasional  Saturdays  from 
2pm  on  occasional  basis. 
Would  suit  keen  golfer/ 
sports  fan. 

Apply  to  BOX  NO  C&D  3487 


LONDON  AREA.  Retail  Pharmacist 
available  tot  long  tetm  Satutday  locum 
work.  Tel:  0181  961  6406. 


NORTH  LONDON  and  M25  radius. 
Reliable  experienced  locum  pharmacist 
available  for  regular  days,  odd  days,  part 
or  full  weeks  Tel:  0181  449  7733. 


BURNLEY,  LANCASHIRE.  Pharmacist 
Manager  on  long  tetm  locum  tequited  fot 
busy  community  pharmacy.  Varied  work- 
load, minimum  paperwork.  Excellent 
staff.  Accommodation  available.  Ring 
01282  425860  days,  01282  3396  evenings 
fot  furthct  details. 


BUSINESSlink 


A  FREE  Sen/ice  for  Chemist  &  Druggist  Subscribers 


EXCESS  STOCK 


TRADE  LESS  30%+VAT+POSTAGE  - 

Intron  A  lOiu.  Tel:  0181-940  2304. 
TRADE  LESS  50%+VAT  -  72  Cyprostat 

lOOmg  (exp  6/95).  Tel:  01239  612416. 
TRADE  LESS  50% +VAT+ POSTAGE  - 

Bard  Uriplan  leg  bags  750ml  DT75  LI 
box  Hollister  urostomy  pouches  3.8cm 
D953,  1x9  Seton  S/T  drainage  bags,  ref 
67.  Tel:  01254  247750. 

TRADE  LESS  30%+VAT  -  Corgard 
40mg  (exp  7/95),  Limbitrol  5  (exp 
7/95),  Rheumox  600  (exp  9/95).  Tel: 
01460  240430. 

TRADE  LESS  15%+ VAT  -  100x1ml 
Prograf,  50x5mg  Prograf,  2  Alkeran  ii\j, 
5x6mJ  Bicillin  inj,  500x0.5mg  Serenace 
caps,  10  Simpla  catheters  367312.  Tel: 
01372  729318. 

TRADE  LESS  40%+VAT+POSTAGE  - 
Glucagon    Nova    lmg,    trade  less 


30%+ vat+ postage  -  Normacol  sachets, 
Rheumox  300mg.  Tel:  0181-539  1805. 

TRADE  LESS  30%  -  1x28  Staril  tabs 
lOmg  (exp  9/95),  1  Flixotide  inhaler 
50mcg  (exp  5/95),  1x10  Meptid  tr\j  (exp 
2/96).  Tel:  0114-236  1070. 

TRADE  LESS  40%+VAT+POSTAGE  - 
Sandostatin  50mg/lml  amps  Tel: 
0171-620  0429. 

TRADE  LESS  50%  -  90  Azathiopnne 
25mg,  lOg  Polyfax  ointment,!  Isopto 
carpme  1%,  63  Penicillamine  125mg, 
Ortho  Diaphragm  70mm.  Tel:  01963 
250259. 

TRADE  LESS  25%+VAT+POSTAGE  - 

150  Betaloc  50mg,  280  Celance  lmg, 
348  Madopar  2.5mg  DLspersible,  114 
Cordilox  80nig,  16  Fasigyn  500mg,  31 1 
Lanoxin  0.25mg.  Tel:  018M28  4373. 
TRADE  LESS  30%+VAT  -  12x10 
Genticin  80mg/2ml  inj  BP  (exp  10/95). 
Tel  0171-924  5600. 


Frankland  &  Co. 


STOCKTAKERS,  VALUERS  &  TRANSFER  AGENTS 


219  Harrison  Road,  Belgrave,  Leicester,  LE4  6QN 
felephone:  (0116)  266  5299  Facsimile:  (01  16)  261  0284 


SPECIAL  FREE  GOODWILL 
VALUATIONS  DURING  MAY  1995 

If  you  wish  to  have  a  Goodwill  Valuation 
done  kindly  contact: 
Mr.  Reuben  Hickinbotham 
(F.T.V.I.,  M.B.I.M.) 
for  a  confidential  discussion. 


'Thinking  of  Selling  -  Try  us  First' 


Comprehensive 
stocktaking  and 
business  transfer 
service 


M  in 

ASM  1(1  IIOKI. AM/  \  I  II 


ALLIANCE  VALUERS  & 
STOCKTAKERS 

Telephone  Harrogate  (01423)  531571 


S  W  WALES 

Retirement  Sale.  Sole  Village  Pharmacy  in  idylic  coastal 
setting.  Turnover  FYE  November  '94  £565,000.  NHS  items 
4,060  per  month.  New  lease  or  freehold  available.  A  very 
profitable  and  highly  desirable  concern.  Very  realistically 
priced  at  £300,000  for  GW/Fix  plus  SAV. 


TRADE  LESS  25% +VAT+ POSTAGE 

2x10x2ml  Gestone  lOOmg  (exp  1 1/98 
3x0.2ml  Calciparine  500iu(exp  9/95) 
4x2ml  Kemadrin  lOmg  (exp  2/96) 
7x0.6ml  Konakion  lmg  (exp  6/98) 
5x1  ml  Depixol  20mg  (exp  1/96),  5x2ml 
Largactil  50mg  (exp  5/96),  9x10x2ml 
Sodium  Chloride  0.9%  SI  each  (exp 
1/97).  Tel:  01737  813251. 

TRADE  LESS  40%  +  VAT  -  2x30  Simcare 
symphony  38m,  7x5  Surgicare.  Tel: 
0191-537  4353. 

TRADE  LESS  30%+VAT  -  Amoxil 
250mg  caps,  Migril  tabs,  Ditropan  5mg 
tabs,  Recormon  S2000  (exp  12/95), 
Piportil  Depot  (exp  10/98),  Maxolon 
tabs.  Tel:  0181-554  5348. 

TRADE  LESS  50%+POSTAGE  -  22 
vials  Roferon  A.  Tel:  01903  872197. 

TRADE  LESS  40%+VAT+POSTAGE  - 


Targocid  inj  llx4300mg,  Recormon 
5000  units  x  5  amps.  Tel:  0181-204  24 12 

TRADE  LESS  50%+VAT+POSTAGE  - 
Hollister  4119x40,  Convatec  231x10, 
Convatec  242x30p.  Tel:  01960  322427 

TRADE  LESS  30%+VAT+POSTAGE  - 
Diflucan  200mg  10x7  (exp  4/99  &  7/99). 
Tel:  0171-582  0990. 

TRADE  LESS  25%+VAT+POSTAGE  - 
4  Oxivent  inhalers,  5x100  Becotide 
400mg,  30x2  Questran  sachets,  22x2 
Picolax  sachets,  75  Cyprostat  lOOmg 
tabs,  82  Hydrea  caps.  Tel:  0181-319 
0115. 

TRADE  LESS  30%+VAT  -  5x100 
Fenopron  ,'300, 3x100  Benoral  tabs,  1x5 
Zofran  inj  8mg4ml,  1x50  Megace  400, 
3x20  Tranxene  7.5.  Tel:  01223  346535. 

TRADE  LESS  25%+VAT+POSTAGE 
-22  Zestril  215mg,  88  Olbetam  250mg, 


EXCESS  STOCK  CAUTION 

Pharmacists  are  responsible  for  the  quality,  safety  and  efficacy  of 
medicines  they  supply.  In  purchasing  from  sources  other  than 
manufacturers  or  licensed  wholesalers,  they  must  satisfy  them- 
selves about  product  history,  conditions  of  storage  and  so  on. 
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COMPUTER  SYSTEMS 


EPOS 


Management  system. 


position  to  know  about 
ALL  yonr  OTC  sales. 


Reduce  Stock 
Find  Slow  movers 
Improve  Sales 
Save  Money 
and  Much  More... 


PMR 


Management  system. 

The  very  latest  in 
dispensary  computer 


H  New  Endorsing 
B  Very  Fast 
H  Low  Maintenance 
H  Unique  Features 
H  and  Much  More... 


CHEMTEC  SYST 


11  he  C 


PACE  fieta 


Computers 


Professional  Patient  Recording  and  Labelling  For  Professional  Pharmacies 

When  you  replace  your  old  labelling  equipment  you'll  want  a  fast, 
efficient  system  that's  simple  to  use.  You  will  demand  a  system 
with  guaranteed  data  security.  You  will  require  a  system  with  a 
proven  track  record  that  won't  let  you  down.  But  if  you  would 
also  like  12  months  interest  free  credit  -  you  must  liave 
Pace  Beta,  the  professionals  choice 
To  arrange  a  no-obligation  demonstration  in  your  pharmacy. 

•5?  0161-941  7011 

PACE  BETA  COMPUTERS,  FREEPOST  ALM  1610,  ALTRINCHAM  WA14  1AR 


Independent,  adj.  1.  Not  under  the  power  of 
another.  2.  Free  from  control  in  judgement.  3.  Acting 
for  oneself. 


JRC  Pharmacy  Systems 
Total  independence  for  the 
Independent  Pharmacist 


Telephone:  01772  323763 


PILLS  -  Patient  Medication  Records 
POSHH  Checkout  -  EPOS 
Hadley  Hutt  Computing  Ltd 

George  Bayliss  Road,  Droitwich, 
Worcs.  WR9  9RD 
Telephone:  01905  795335 
Fax:  01905  795345 


PROMOTED 


INSURANCE 


Professional  Indemnity  & 
Legal  Defence  costs  Insurance 

Suitable  for  hospital  employee,  retail  employee, 
locum  pharmacists  and  pharmacy  proprietors. 

£1,500,000  protection  in  the  event  of 
dispensing  or  other  errors  -  more  if  required. 

Legal  defence  costs  Insurance  from  46p  per  week! 

Industrial  Tribunals    Providing  for:      Coroners  Inquests 
Statutory  Committee  &  other  hearings  24hr  legal  advice 

^0121-236  0031 


PRODUCTS  AND  SERVICES 


+  CAMRx  + 

INCREASE  your  profits  by 

£2088-£2820 

EACH  YEAR  ON  MAIN  LINE 
WHOLESALERS  STANDARD  TERMS 


MAINTAIN  YOUR  INDEPENDENCE 
WITHIN  A  POWERFUL 
BUYING  GROUP 


1.  A  vital  invaluable  formidable 
negotiating  base  will  pack  a 
real  punch. 

2.  Group  POWER  adds  pounds  to 
your  pocket. 

3.  Our  negotiating  skills,  contacts 
and  know  how  will  bring  you  extra 
savings  from  numerous  companies 

54/62  Silver  Street,  Whitwick,  Leicestershire  LE67  SET 
TEL:  01530  510520  FAX:  01530  811590 

RING  FOR  DETAILS  ON 
FREE  PHONE  0800  526074 
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PRODUCTS  AND  SERVICES 


medidite  pit 

SPECIAL  ON 

brAun 

GAS  CARTRIDGES 

★  ★  ★  EXTRA  10%  ★  ★  ★ 

INDEPENDENT  2000  ENERGY  CELLS 
BUY  80  CELLS  GET  8  CELLS  FREE 

NEW  STYLE  'N'  GO  GAS  CARTRIDGE  (MINI  ENERGY) 

BUY  50  MINI  CELLS  GET  5  MINI 
CELLS  FREE 

MEDIELITE  PROFIT  PLUS 

raedieltte  pic 

Belvue  Business  Centre 
Units  16-17  Belvue  Road,  Northolt,  Middx  UB5  5QQ 
Tel:  0181  841  4144  Fax:  0181  841  8390 


The  Power 
of  the  Multiples  

PROFIT  FROM  RELIEVING 
HAY  FEVER 

Sod.  Cromoglycate  eye  drops 

13.5  ml  POM  £2.30 

Terfenadine  OTC  10's  49p 

Terfenadine  60  mg  30's  £1.05 

Chlorpheniramine  4  mg  3000  £1 .60 

Beconase  hay  fever  OTC  15%  off 
v  y 

 the  Privilege 

of  Independence, 


Wish  to  become  a  member?     NUCctTC  plC 
Please  contact  us  Today.         447  Kenton  Road 

Harrow 

Middlesex  H A3  OXY 
Tel:  0181-732  2772 
Fax:  0181-732  2774 


Do  you  have  a  product  or  service  to  promote? 
If  so  contact  Nick  Fisher,  Chemist  and  Druggist 
Classified  Department  on:  01732  377272 


BUSINESSM 


A  FREE  Service  for  Chemist  &  Druggist  Subscribers 


EXCESS  STOCK 


TRADE  LESS  50%+VAT+POSTAGE  - 

Nicobrevin  caps  48x7,  Lopresor  50mg 
tabs  3x56,  Corgard  40mg  tabs  28, 
Torecan  supps  5  (exp  12/95), 
Ultralanum  cream  50g  (exp  5/95).  Tel: 
01502  572603. 

TRADE  LESS  15%+VAT+POSTAGE  - 
Ventolin  6x20  5mg  (exp  10/96), 
Pyrogastrone  (exp96),  56  Tenif.  Tel: 
0181-539  1922. 

TRADE  LESS  30% +VAT+ POSTAGE  - 
30  Biotrol  preference  stoma  bags 
36-660  60mm,  1x10  Orelox  tabs  lOmg 
(exp  87/95),  lx28Staril  tabs  10mg(exp 
9/95),  1x10  Orelox  tabs  lOmg  (exp 
7/95),  1x28  Staril  tabs  lOmg  (exp  9/95), 
2x  100ml  Velosef  syrup  250mg  (exp 
6/95),  lx  100  Cantopal  tabs  500mg  (exp 
7/95).  Tel:  01704  872173. 

TRADE  LESS  30%+VAT+POSTAGE  - 


Buspar  10mgx40,  Fenbid  Spansnle  93, 
Metropirone  250mgx40,  Isordil 
Tembids  40mgxl00,  Inderetic  caps  42, 
Lentizol  50mg  caps  106,  Norval 
10mgx76,  Kelfizine  5,  Hygroton  K  16 
Tel:  0116  2668548. 

TRADE  LESS  4o%+VAT+ POSTAGE  - 
Lentizol  50mg  caps  (exp  8/95),  Half 
Danol  caps  (exp  10/95),  trade  less  40%- 
Loniten  5mg  tabs  (exp  4/96).  Tel: 
0181-539  1805. 

TRADE  LESS  30%+VAT+POSTAGE  - 
100  Co-trimoxazole  160/800  (exp 
12/95),  1000  Oxytetracycline  250mg 
(exp  12/95),  2  Amoxil  3g  sachet  (exp 
11/95),  2  Beconase  nasal  spray  (exp 
12/95),  Betagan  Top  soln  (exp  10/95), 
Demiovate  cream  3Gg  (exp  9/95),  plus 
others  available  on  request  Tel: 
0171-287  3336. 

TRADE  LESS  20%+VAT  -  108  Relifex 
tabs.  Tel:  0181-977  2539. 


TRADE  LESS  30%  -  8x10  Calciparine 
5000iu  prefilled  syringes,  4x20  23cm 
Hollister  7413  pouches,  2x30 
Colodress  plus  S865  40mg,  trade  less 
20%  3x120  Alu-cap  caps.  Tel:  0171-485 
2159. 

S40  EACH+VAT+POSTAGE  -  Biotrol 
Elite  32-840  6x30.  Tel:  01228  23312. 

TRADE  LESS  30%+ VAT  -  40  Prograf 
5mg,  46  Prograf  lmg,  46  Nimotop 
30mg,  a50  Benoral  tabs  750mg.  Tel: 
01223  246535. 

TRADE  LESS  40%  -  Pergonal  75iu  (exp 
11/95),  trade  less  30%,  trade  less  50%. 
Tel:  01704  28432. 

TRADE  LESS  25%+VAT+POSTAGE  - 
100  Dolobid  500,  4x10  Zofran  8mg, 
2x28  Staril  20nig,  10x2tul  Piportil 
depot  lOOmg,  5xlinl  Clopixol  cone 
500mg.  Tel:  0151-420  7220. 


FOR  SALE 


RICHARDSON  SANYO  PMR 

COMPUTER  -  and  printer  S200.  Tel: 
01204  883220. 

SHOPFTTTINGS  -  6  years  old,  floor  to 
ceiling  shelving,  40  bays,  one  counter, 
good  condition  Tel:  0181-450  7873. 


WANTED 


FABAHISTIN  TABS  -  Tel:  01482 
354260. 

MANREX     EQUIPMENT    -  Good 

condition.  Tel:  01460  52712. 
CASH  REGISTER  -  Will  collect  Tel: 

01492  515372. 
PROACTTDIL  TABS  -  up  to  1000  well 

dated.  Tel:  0115  925  4522. 


EXCESS  STOCK  CAUTION 

Pharmacists  are  responsible  for  the  quality,  safety  and  efficacy  of 
medicines  they  supply.  In  purchasing  from  sources  other  than 
manufacturers  or  licensed  wholesalers,  they  must  satisfy  them- 
selves about  product  history,  conditions  of  storage  and  so  on. 
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Anti-vibration 
supports  fit  to.  the 
back  of  the 
column 


0 


Total  locking  of    Internal  separa-  Possibility  for  fur- 

the  column         tors  with  adjusta-  thes  internal  di- 

bility  to  the  nea-  vision 

rest  millimeter 


Metal  mesh  wire    Laminated  pla-    Perspex  glass  to 
to  drawer  bot-   stic  to  drawer   drawer  bottom 
torn  bottom 


Attention  to  detail  makes  the  difference 


To  reply  to  a  box  number  advertisement  send  your  correspondence  to 
Chemist  and  Druggist  (Classified  Department),  Benn  Publications  Ltd, 
Benn  House,  Sovereign  Way,  Tonbridge,  Kent  TN9  1RW 


Free  entries  in  "Business 
Link"  (maximum  30 
words)  are  restricted  to 
community  pharmacist 
subscribers  to  Chemist  & 
Druggist.  No  trade 
advertisements  will  be 
permitted.  Acceptance  is 
at  the  discretion  of  the 
Publishers  and  depends 
upon  space  being 
available.  Send  proposed 
wording  to  "Business 
Link"  using  the  fomn 
printed  alongside. 

Appointments,  situations 
wanted,  and  businesses 
for  sale  will  be 
incorporated  as  lineage 
advertisements  under 
the  appropriate 
Classified  headings. 


To:  Business  Link,  CHEMIST  &  DRUGGIST,  Benn  House,  Sovereign 
Way,  Tonbridge,  Kent  TN9  1RW. 

PLEASE  COMPLETE  IN  BLOCK  CAPITALS 

Surname  

First  names  

Address  

 Postcode  

Personal  RPSGB  Registration  number  

Telephone  number  

Proposed  advertisement  copy  (maximum  30  words) 
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SHOPFITTINGS 


STOCK  FOR  SALE 


SDC 

THE 
COMPLETE 
SHOPFITTER 


"and  he  only 
called  in  for  a 
prescription!" 


Experienced  Pharmacy  Designers.^ 

Traditional  &  Continental  Dispensary  fittings 
(over  15  years  experience  with  Continental  Drawers). 

Shopfittings  to  suit  most  budgets. 
Budget  range  to  up-market  concepts. 

All  at  competitive  prices  plus  attractive  leasing  facilities. 


WOODSTYLJh 

f    Y     SHOPFITTING    AND    DESIGN        ■  jd 


SPECIALISTS  IN  RETAIL  PHARMACY 
AND  DISPENSARY  SHOPFITTING 

APPROVED  BY  THE  N.P.A. 
CALL  NOW  FOR  DETAILS 

Edison  Road,  St  Ives  Industrial  Estate.  St  Ives 

Huntingdon,  Cambs  PE17  4LF 
Telephone:  01480  494262  Fax:  01480  495826 


A JTJJ  VISUAL  MERCHANDISING 
TT1h  AT  ITS  VERY  BEST 

^J^J  J  Designers  and  Manufacturers  of  Glass  Cube  +  Open  Fra 


Frame  Displays 


Cube  Arts  Ltd,  Unit  D,  Mill  Green  Business  Park,  Mill  Green  Road, 
Mitcharn,  Surrey  CR4  4HT.  Tel:  081-640  6114  Fax:  081-640  4497 


STOCKTAKERS 


Frankland  &  Co. 


STOCKTAKERS,  VALUERS  &  TRANSFER  AGENTS 


2I9  Harrison  Road,  Belgrave,  Leicester,  LE4  6QN 
Telephone:  (01  1 6)  266  5299  Facsimile:  (01  1 6)  26 1  0284 

SPECIALISTS  IN  PHARMACY  STOCKTAKING  NATIONWIDE 


Comprehensive 
stocktaking  and 
business  transfer 
service 


Member  ol  the  Trade  Valuers  Institute 


LIBRA 
DISTRIBUTORS 


Atenol  (white)  28  s  50mg 

Canestan  Cream  RED  20g 

Half  Inderella  80mg  Caps  28  s 

Isobride  Mononitrate  tabs  60mg  SR  30  s 

Maxolon  10mg  84  s 

Nizoral  Shampoo  100ml 

Zovirax  Cream  10g 

Zovirax  Cream  3g 

Tegaderm  10cm*  12cm  (pk  50) 


@£1„59 
@  £4.69 

@  £10.54 
@  £8.25 
@  £5.86 

@  £11.95 
@£2.95 

@  £35.50 


Many  Yardley  items  available  at  good  prices. 
For  an  extensive  price  list  call  us  NOW. 


TELEPHONE:  081-445  4164 
FAX:  081-445  1399 


Manufacturer  can  offer  to  quantity  buyers 
(UK  and  export) 

FINGER  STALLS,  EYE  PATCHES 
AND  SPECTACLE  CASES 

Tel:  0161  941  5921  Fax:  0161  432  4127 
AGENTS  REQUIRED  ALL  AREAS 


STOCK WANTED 


WANTED 

Old  chemist  shop  fittings,  drug  runs,  bow 

cabinets  etc 
Complete  shop  interiors  purchased.  We  try 
hardest,  travel  furthest,  pay  more. 
Telephone  01327  349249 
Eves  341192 
Fax:  01327  349397 


CHEMIST  -  WANTED  -  PHARMACY 

Surplus  Coloured  Glass  Bottles  and  Jars  Wanted. 
Black  Glass  Jars.  Drug  Jars  —  Blue  or  Green 
Blue  Castor  Oils.  Coloured  Soda  Syphons. 
"Admiralty"  Square  Blue  Poisons.  Spare  Stoppers. 
Common  Blue  "Not  to  be  taken"  Poisons  —  All  shapes. 
Mixed  Assortments  of  Surplus  Bottles  as  above 
Contact:  Eric  Padfield, 
18  Mulberry  Gardens,  Sherborne,  Dorset. 
Tel:  0935  816073  Fax:  0935  814181 
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Service  with  a  smile 


A  Northampton  pharmacist  was 
taken  by  surprise  when  he  was 
told  he  had  been  nominated  by 
one  of  his  customers  for  a  good 
service  award. 

Raj  Sonecha,  proprietor  of 
Wootton  Pharmacy  in  Wootton, 
was  nominated  for  the  'Service 
with  Smile'  award  run  by  the 
Northampton  Chronicle  and  Echo 
local  newspaper. 

Mr  Sonecha  says  it  was  a  total 
surprise  and  he  only  found  out 
when  the  paper  contacted  him  to 
arrange  a  photoshoot  for  pub- 
lication the  next  day. 


After  that,  other  customers 
started  coming  in  to  say  that  they 
wished  they  had  done  it  them- 
selves because  the  award  was 
long  overdue.  "I've  just  come 
back  from  holiday  and  my  batter- 
ies are  double-charged,"  says  Mr 
Sonecha.  "The  staff  are  chuffed  as 
well  because  we  are  all  part  of  a 
team." 

Mr  Sonecha  has  a  few  tips  up 
his  sleeve  on  good  service:  be 
happy  at  work  and  enjoy  what 
you  do  and  t  ake  time  to  chat  to  the 
customers.  "It  makes  it  pleasant 
for  everyone  else,"  he  says. 


Guidance  for  graduates  with  the  preregistration  exam  and  POM  to  P 
were  on  the  agenda  when  the  British  Pharmaceutical  Association 
president,  Chris  Poole  (left),  press  officer  Nicola  Wake,  western  area 
co  ordinator  Rob  Ford  and  graduate  link  editor  Connor  O'Reilly  (far 
right)  met  up  with  National  Pharmaceutical  Association  executives, 
including  Tim  AstilD  (second  left)  at  Mallinson  House  last  week 


Sixteen  pharmacy  assistants  from  New  Cumnock,  Lockerbie, 
Thornhill  and  Sanquhar  in  Scotland  have  successfully  completed  the 
National  Pharmaceutical  Association's  medicine  counter  assistants 
course  Parts  I  and  II.  They  are  pictured  with  Alan  MacDonald  (fourth 
from  right),  chief  area  pharmaceutical  officer  for  Dumfries  and 
Galloway;  course  tutor  John  Gilmour  (far  left)  with  his  wife,  Ann,  who 
is  course  organiser,  both  of  A  G  Milligan;  course  tutor  George 
Bradford  (far  right)  of  Thornhill  Pharmacy;  and  Tom  Carson  of  Carson 
Pharmacy 


PSNI  grants  student  applications 


The  Council  of  the  Pharma- 
ceutical Society  of  Northern 
Ireland  has  granted  the  following 
applications  for  registration  as 
students:  Kathryn  Coyle,  Co 
Armagh;  Ian  Dimn,  Co  Down; 
Edel  Fitzpatrick,  Co  Down;  Mary 
Grier,  Co  Longford;  Ian  Groves, 
Co  Down;  Helen  Hastie,  Belfast; 
Eva  Johnston,  Co  Down;  Michael 
Keenan,  Co  Armagh;  Roisin 
McCrory,  Co  Tyrone;  Michelle 
O'Hagan,  Co  Down;  Mary  Mc- 
Veigh, Co  Armagh;  Shane  O'Neill, 
Co  Kerry;  Fiona  O'Neill,  Co 
Down;  Susan  Reilly,  Co  Cavan 
Andrea  Shirley,  Co  Armagh 
James  Singleton,  Tyne  &  Wear 


and  Denuott  Smyth,  Enniskillen. 

Council  candidate  Bill  Darling, 
Royal  Pharmaceutical  Society 
president  Ann  Lewis,  RPSGB 
secretary  and  registrar  John 
Ferguson,  and  PSNI  secretary  and 
registrar  Derek  Lawson  have 
been  nominated  to  the  Depart- 
ment of  Health  as  representatives 
of  the  practising  profession  and 
competent  authorities  respec- 
tively for  the  European  Union 
Committee  on  Education  and 
Training. 

Muriel  Singleton,  Tom  Hunter 
and  Ronnie  McMullan  have  been 
nominated  for  a  further  term  of 
office  at  the  Poisons  Board. 


APPOINTMENTS 


Mawdsley-Brooks  &  Co  has 
appointed  Gareth  Headley  as 
depot  manager  at  the  Sheffield 
branch,  taking  over  from 
Tracey  Woodhall,  who  having 
guided  the  re-organisation  of 
the  Yorkshire  branch,  returns  to 
her  post  as  manager  of  the 
Midlands  depot.  Neil  Topping 
has  been  promoted  to  field 
sales  manager  and  Bill  VUors- 
ley.  Cliff  Askew  and  Robin 
Johnson  have  been  appointed 
as  business  development  man- 
agers at  Mawdsley's  Salford 
headquarters. 

Essex  Local  Pharmaceutical 
Committee  has  elected  Anup 
Morzaria  as  chairman  of  the 
North  Essex  shadow  com- 
mittee and  Bharat  Patel  as 
chairman  of  the  South  Essex 
shadow  committee.  Stuart 
Johnson  and  Nicholas  Wood 
have  joined  South  Essex 
shadow  committee  as  co-opted 
members  representing  con- 
tractors. Mr  Patel  continues  to 
act  as  chairman  of  the  Essex 
committee. 

Justin  Court,  group  financial 
controller  at  Wellcome  since 
1992,  has  become  group  fin- 
ance director  at  Hickson  Inter- 
national, a  specialty  chemicals 
company. 

Sancella  has  made  David 
Macfarlane  its  marketing  man- 
ager and  Catherine  Pickering 

its   brand   manager  for  the 
Bodyform  name. 
Scott    has    appointed  Judy 
Brown  as  brand  manager  of 
Baby  Fresh. 

Jacques  Courtin-Clarins, 

founder  and  president  of 
Clarins,  has  been  awarded  the 
Croix    de    Chevalier    of  the 


National  Order  of  the  Legion  of 
Honour  in  France,  an  award 
comparable  to  a  knighthood. 
Nutritional  supplements  manu-ii 
facturer  Efamol  has  appointed:!! 
Caroline  Bardsley,  formerly  J 
of    Napp    Laboratories  andJ 
Crookes  Healthcare,  as  mar-(j 
keting  director. 

South  Yorkshire  glass  con- 
tainer manufacturer  Beatson 
Clark  has  made  two  board 
appointments.  David  Dalter  is 
the  new  production  director 
and  John  Wainwright  is 
technical  director. 
Christopher  Pickthall  has 
been  appointed  a  director  of 
Aromas. 

Stephen  MacMillan  has  been 
named  managing  director  atj8 
Centra  Healthcare,  the  UKjl 
Johnson  &  Johnson/MSD  jointjB 
venture.  Scott  Snyder  haslffl 
joined  the  company  as  mar-B 
keting  director.  ,  E 
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Third-year  pharmacy  student 
Pau!  Rabunkwa  holds  up  the 
latest  edition  of  the  Zimbabwe 
Pharmacy  Students  Association 
magazine,  Pharmakon,  on  the 
ZPSA  stand  at  Pharmacom,  run 
in  association  with  the  recent 
CPA  Conference 
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m 


CHEMIST  &  DRUGGIST  13  MAY  1995 


The  1995  NPA  Challenge  Cup,  organised  in  conjunction  with 
Pharmacy  Today  and  Chemist  &  Druggist,  will  take  place  at  the 
Aldenham  Golf  and  Country  Club,  just  off  the  M25/M1, 
on  Tuesday,  June  6. 


\  j     j  j  j  c — ^  |"  |  ^//J  £ — )     . |__<J  j  j 


Join  us  for  a  great  day's  golf  at  the 
Aldenham  Golf  and  Country  Club  and 
play  the  challenging  course  in  the  company 
of  other  pharmacists.  Tournament  play  will 
be  for  the  prestigious  'NPA  Challenge  Cup', 
together  with  other  competitions  and 
individual  prizes. 

Open  to  all  golfers,  our  annual  golf  day  on 
June  6th  is  fast  approaching.  Places  are  limited, 
so  anyone  who  has  not  registered  their 
interest  in  playing  should  do  so  by  returning 
the  form  below  as  soon  as  possible. 


The  full  day's  golf  and  hospitality  will  begin 
when  players  arrive  and  enjoy  coffee  and 
biscuits  and  pick  up  their  score  cards,  before 
teeing  off  for  the  morning  team  competition 
over  9  holes.  Following  lunch  the  individual 
competition  will  begin.  This  Stableford  rules 
competition  will  be  played  over  18  holes  and 
incorporates  integral  competitions,  plus  other 
individual  prizes. 

After  the  day's  golf,  players  will  be  able  to 
relax  over  a  drink  before  the  evening's  three 
course  dinner,  speeches  and  prize  giving 
ceremony,  where  the  overall  winner  will  claim 
the  handsome  'NPA  Challenge  Cup'. 


Fee  for  the  full  day's  activities  is  £68  including  VAT. 


Send  off  the  coupon  today  to: 

Richard  Langrish  Associates 
Osborne  House 
13-19  Ventnor  Road, 
Sutton 

Surrey  SM2  6AQ 

Or  fax  it  to  0181  288  0844 

For  further  details 
call  Richard  Langrish 
on  0181  288  0833 


Please  send  me  (no  of  persons)  tickets  for  the  1995  NPA  Challenge  Cup 

I  enclose  a  cheque  for  made  payable  to  Richard  Langrish  Associates 


Name 


Pharmacy  Address 


Telephone  No; 


Handicap 
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With  Clarityn,  hayfever  sufferers  get  what  they  want; 
relief  from  symptoms  within  minutes1  -  nothing 
works  faster!  What's  more  they'll  stay  alert 
throughout  the  day2  and  be  sure  of  a  full  24  hours 
relief 3  from  a  single,  easy  to  swallow  tablet. 

With  Clarityn  you  get  all  the  peace  of  mind  you 
need.  Clarityn  doesn't  interact  with  alcohol.4  Clarityn 
does  not  cause  sedation.2  In  vitro  work  has  shown 
that  Clarityn  shows  selectivity  for  peripheral  over 
CNS  H1  receptors.5 

And  if  the  only  symptoms  are  itchy,  runny  eyes, 
Clariteyes  delivers  fast,  effective  relief.6 

Make  Clarityn  and  Clariteyes  your  recommended 
hayfever  treatment  this  season  -  it's  in  both  your 
customers'  and  your  interests. 


n 


*  1 


rataome.  Indications:  For  the  relief  of  symptoms  associated  with  hayfever,  allergic  rhinitis  and  urticaria.  Dosage:  Adults  and  children  aged  1 2  and  ov 
one  tablet  once  daily.  Contra-indications,  Precautions:  Hypersensitivity.  Pregnancy  and  lactation.  Side-effects:  Rarely,  fatigue,  nausea  and  headache.  Pack  sizes:  Cartons  of  5  tablets.  Retail  prict 
£3.95.  Legal  Category:]?}.  Product  Licence  Number:  0201/0175.  Product  Licence  Holder:  Schering-Plough  Ltd,  Welwyn  Garden  City  AL7  1TW.  Date  of  last  revision:  August  1994. 
Clariteyes:  Clariteyes  Eye  Drops  contain  sodium  cromoglycate  Ph.Eur.2%  w/v.  Indications:  For  the  treatment  of  acute  seasonal  (allergic)  conjunctivitis  including  hayfever.  Dosage:  Adults,  childre 
and  the  elderly:  one  or  two  drops  into  each  affected  eye  up  to  four  times  daily.  Contra-indications,  Precautions:  Hypersensitivity.  Side-effects:  Transient  blurring  of  vision,  burning,  stinging  ma 
occur.  Pack  sizes:  10ml.  Retail  price:  £3,95.  Legal  Category:]?].  Product  Licence  Number:  0530/0356.  Product  Licence  Holder:  Norton  Healthcare  Ltd.,  Harlow,  Essex  CM19  5TT.  Date  c 
preparation:  January  1994.  Prices  correct  at  the  time  of  going  to  press. 

References:  1.  Soto  Roman  L„  Todays  Ther.  Trends.  1988;  6: 19-27.  2.  Betts  T.  era/.,  Proc.  XIII  Int.  Congr.  Allergol.  and  Clin.  Immunol.,  Montreux  1988;  74-79.  3.  Banov  C.  J.  Int.  Mi 
1989;  17: 150-156.  4.  Moser  L,  Plumm  H.  and  Bueckmann  M.,  Eur,  Acad,  of  Allerol.  and  Clin.  Immunol.,  Budapest,  May  1986  (abstract).  5.  Ahn  H.S.,  Barnett  A.,  Eur.  J.  Pharmacol.,  198 
153-155. 6.  Takalo  E„  Ennevaara  K.,  Acta  XXV  Concilium  Ophthalmologicum.  Proc.  25th  Int.  Ophthalmol.,  Rome,  May  1986;  1370-1373. 


Schering-Plough  Consumer  Health 

Division  of  Schering-Plouch  Ltd  Welwyn  Garden  City  AL7  ITW 


